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NOW...VEND A 
COMPLETE LINE 
OF NATIONAL 

BRANDS! 


Your Customers Buy These Brands in Stores—Vend Them 
In Your Coin-Op for Greater Repeat Business. all Detergent - 
Beads’o Bleach for Whiter Washes and Sta-Flo Starch 

Will Lead Your Customers Back Again and Again. 


C & C Vendors Are Wall Mounted—Easy to 
Install—Fool-Proof Operation. 





Vendor M-36-10c Offers any Combination of Products 
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From Two Compartments—Vendor B-35-10c Offers siacatiieana 
Any of These from a Single Compartment. B-35 - 10¢ 
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Mark of Purex Corporation. 
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@ Packaged and Distributed by C. & C. 


*Sta-Flo is a Reg. T.M. of A. E. Staley 
Mfg. & Dist., Inc., Dallas, Texas. Mfg. Co. 
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One Laundrite® WX° “25” washer-extractor 
creates popular demand for two more 
within one year! It happened at the Launderdome”*. 


It can happen at your coin-op, too! Why? Because 
women gossip about the wx “25’s ability to do big 
things, like shag rugs up to 9’ x 12’, drapes, etc. They 
brag about getting 4 to 7 small machine loads done 
(washed and extracted), all at one time in half an 
hour. They show off their spanking clean items .. . 
and boast about how easily and economically they got 
them done. It’s nice to have women talk to other 
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ton) LAUNDRY MACHINERY 


American Machine and Metals, Inc.. 
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* manufacturer of power laundry 





women about your coin-op this way . best and 
cheapest advertising you can get. 

Even as hard as the gals work wx “25”s, these units 
stay on the job, adding to income instead of repair 
bills. WX ‘“25”s are commercial machines. Ruggedly 
built . . . built to do more for less. Less power. . . 
operating on % h.p.... less water . . . 48-52 gallons 
per load. 

You haven’t installed your first wx “25” yet? Send 
us the coupon and we'll hustle complete details to you 
on the “ladies choice:’” LAUNDRITE Wx “25.” 


*Address and name of owner on request. 


TROY LAUNDRY MACHINERY, Dept. CO-860 
Division of American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated 


LAUNDRITE Wx “25.” 


FIRM 
ADDRESS 


CITY AND ZONE STATE 


ATTENTION MR 


Divisions of American Machine and Metals, Inc. 


TROY LAUNDRY MACHINERY @ RIEH 


NIAGARA FILTERS @ UNITED STATES GAUGE 
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TOLHURST CENTRIFUGALS ®@ FILTRATION ENGINEERS @ FILTRATION FABRICS 
GLASER-STEERS CORPORATION 
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NOW...VEND A 
COMPLETE LINE 
OF NATIONAL 
BRANDS! 


Your Customers Buy These Brands in Stores—Vend Them 
In Your Coin-Op for Greater Repeat Business. all Detergent - 
Beads’o Bleach for Whiter Washes and Sta-Flo Starch 

Will Lead Your Customers Back Again and Again. 


C & C Vendors Are Wall Mounted—Easy to 
Install—Fool-Proof Operation. 
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One Laundrite®’ WX° “25” washer-extractor 
creates popular demand for two more 
within one year! It happened at the Launderdome”. 


It can happen at your coin-op, too! Why? Because 
women gossip about the wx “25’’s ability to do big 
things, like shag rugs up to 9’ x 12’, drapes, etc. They 
brag about getting 4 to 7 small machine loads done 
(washed and extracted), all at one time in half an 
hour. They show off their spanking clean items .. . 
and boast about how easily and economically they got 
them done. It’s nice to have women talk to other 
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women about your coin-op this way .. . best and 
cheapest advertising you can get. 

Even as hard as the gals work wx “25”s, these units 
stay on the job, adding to income instead of repair 


bills. WX “25”’s are commercial machines. Ruggedly 


built . . . built to do more for less. Less power .. . 
operating on % h.p. ... less water . . . 48-52 gallons 
per load. 


You haven’t installed your first wx “25” yet? Send 
us the coupon and we'll hustle complete details to you 
on the “ladies choice:”” LAUNDRITE Wx “25.” 


*Address and name of owner on request. 


TROY LAUNDRY MACHINERY, Dept. CO-860 
Division of American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated 
LAUNDRITE WX “25.” 


FIRM 





ADDRESS 


CciTY AND ZONE STATE 
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Each Ironrite commercial coin-operated Ironer able timing is initially set for 30 minutéfh franchis 
Model 202, complete with bolt-down chair, re- operation. Ironers operate on standard lIM® schedu 
quires only 12 square feet of floor space. volt, 60-cycle alternating current. Simple, full mor 
Heavy-duty coin box accepts quarters. Adjust- customers’ instructions on each Ironrite. : 

n franchis 


If you have only washers and dryers, you have only 2/3 of a laundry servi and the 
lroners are the other 1/3 you need! Ironrites are so easy to use, your cust 
will iron shirts in 3 minutes—iron dozens of hankies, pillow slips, 
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children’s clothes—everything—three times faster than by hand-ironing ati ing fast 
K, better 
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TFERS YOU A NEW 
NHAKING WAY TO 
‘(AUNDRY COMPLETE! 


sinning immediately, lronrite is offering a new—and pretested— 
coin-operated ironer franchise program to the leading, | 
sdern coin-operated laundries in the nation. In recent tests, this i 
brand-new program has proved that it can attract business, 
boost grosses and increase profits 


















mrite, the only exclusive manufacturer of automatic ironers, now offers the owners 
leading coin-operated laundries a new kind of protected franchise for the installation 
automatic ironers—to provide laundries with a complete (instead of only 2) auto- 
‘ic laundry service. This program is the first of its kind in the history of self-serve 
andries. The new Ironrite franchise plan has already proved eminently successful 
profitable. 


ERY FRANCHISED IRONRITE OPERATOR WILL BENEFIT FULLY FROM 
RITE’S NEW, EXCLUSIVE PROGRAM OF MASSIVE MERCHANDISING AND 


ADVERTISING . .. BOTH LOCALLY AND NATIONALLY! FOR EXAMPLE: 


bwill supply —at no charge. for each fran- free of charge, a substantial supply of window- 
l operator—a trained demonstrator during wall banners, placards, and seasonal merchandis- 
programmed four-week “‘introduction’’ period ing materials on a continuing basis 


30 minutéfh franchised Ironrite operator will receive a @ Each franchised Ironrite operator will receive a 


ndard IHy schedule of local newspaper advertising complete merchandising kit with every promo- 

t. Simple, @ full month, paid for by Ironrite tional aid required to make the operator’s laundry 

Tronrite. the best-known, best-attended one in his trad- 
h franchised Ironrite operator will receive, ing area 

dry servi 

ry * _jond there’s much, much more! 

yr custo Fe te ee en ee aren eS ES “ f 
- — ; lronrite, Dept. A, Mount Clemens, Michigan 

i 's new franchising program is 

ling at Please send me complete details on your new franchise. 


ing fast. To get in on the ground floor 
X beter write now for full details! 
you'll be pleased to know that 
ilfinancing is available. 
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EVERY FOOT OF FLOOR SPACE IS 
WORTH MORE TO YOU WHEN 
YOU INSTALL DUPLEX DOUBLE 
LOAD WASHER EXTRACTORS. 














Each Duplex loads 20 pounds of 
laundry . . . even shag rugs and bed- 
spreads. In 30 minutes, that 20 
pounds is thoroughly washed, ex- 
tracted, and ready for the dryer. With 
double load Duplex, your coin-op is 
able to serve twice as many custom- 
ers at one time. You can expect twice 
as many customers, too, once word 
gets around how convenient Duplex 


is and what a clean wasn it delivers. 


& 








DUPLEX 


Duplex Double Load Commercial 


Washer-Extractors are designed 
and constructed for heavy duty 
use with minimum maintenance. 
Assembly-line produced for low 
cost. Send for full information 


today. 


INTERNATIONAL DUPLEX 
CORPORATION 


1355 Market St. 
San Francisco 3, Calif. 


in the East: LAUNDRIMATION INC. 
Morris Plains, N. J. 


Please send full information about 1960 DUPLEX 
Double Load Commercial Washer-Extractor. 


Name 


Address 
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BUILDING GREATER PROFITS FOR THE COIN PERATED LAUNDRY 
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MURDER IN NEW YORK might seem like a strong title. But 


murder of coin-ops is just what New York's coin-op owners face if the 
notorious DiCarlo Bill becomes law. And what is even worse — 
unchecked, this type of legislation might eventually ettect every 


coin-op in the country! 


IRONERS OFFER COMPLETE SERVICE to customers of part 
ners Gloria Latos and Dick Pomante's Detroit suburb coin-op, re 


sulting in larger bundles from more patrons. 


WHO SHOULD EMPTY YOUR COIN-METERS? When it 
comes to actual dollars and cents, "Both Sides of the Coin’ finds 
that coin-op owners have some very strong—and very diverse— 


pinions. 


HAIR DRYERS GET FEMALE CUSTOMERS. This Benton 


Harbor, Michigan, coin-op was designed "from the ground up’ to 
attract the ladies. And they've responded by coming from 30 miles 
away. 


MAKE IT BIG said Stanley Hansen. Working on the theory that 


the largest supermarkets, gas stations, are the most 


iccessful, Hansen 


built the largest coin-op. 


VENDING SERVICE SPARKS PROFITS. A weak location is 


well on the way to become an ultra-successful vending supermarket 


for Bronx, New York coin 
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JUST DROP ONE IN 
REVOLUTIONARY NEW IDEA! 





— your customer merely drops 
one LESTARE packet in her wash 
without opening! The whole pack- 
et, cover and contents, dissolves 
in seconds . .. contains just the 


right amount of bleach for the 
average washload. And LESTARE 
contains no chlorine, can't burn, 
stain or overbleach, is safe for a// 
fabrics — even wash'n'wear. It's 
the perfect way to bleach. 





The Keever Starch Co., Columbus 15, Ohio 
Exclusive U. S. Agents for the 
Laundry Products of Lestoil Products, Inc. 


NIGUST, 1960 


LESTARE 


MIRACLE BLEACH 








by the makers of L€s TOIL 


HERE’S THE NEW IDEA IN BLEACHING THAT’S SWEEPING 


THE COUNTRY! ... Now available for COIN-OPS 
A non-chlorine bleach in water-soluble packets . . . ideal for your 
vending machines. Already known and accepted by housewives, 
LESTARE is being promoted by the same high-velocity saturation 
advertising that has made LESTOIL America’s first all-purpose 
detergent... 


WITH A SOUND, STEADY PROFIT FOR YOU! 
LESTARE sells itself because it is pre-sold. And every sale 
means a sweet profit for you. Builds customer loyalty, too — 
because your customers will want this safe, convenient, perfect way 
to bleach for every wash. 


STOCK YOUR VENDING MACHINES WITH PROFIT - MAIL THIS COUPON 





INDUSTRIAL DIVISION - LESTOIL PRODUCTS, INC. 
198 GARFIELD STREET + HOLYOKE, MASS. 


Please send me free sample and full information on LESTARE 
for Coin-Vending Machines. 


ee 
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———As We Go To Press——— 


New York City’s mayor, Robert Wagner, and 
the Board of Estimate has postponed action on 
the DiCarlo Bill. In an eleventh hour decision, the 
Board granted representatives of coin-op manu- 
facturers, distributors, New York’s association 
and this magazine more time to prepare the 
coin-op case for the industry. A date for the 





new hearing has been set for August 25. 





Time For Action 

“Arm chair editors, like arm chair generals, serve 
little purpose,” was our comment a year ago, when 
COIN-OP was in the planning stage. Our stated goal 
was “not only to report the news, but to be where 
the news occurs as it’s happening. Better still, to help 
plan the events that make the news and create a 
favorable atmosphere for the continued growth of our 
young and energetic industry.” 

. Our battle against New York’s 
DiCarlo Bill (reported in depth be- 
ginning on page 13) is not merely a 
fight against a discriminatory local 
law. It is rather, our condemnation 
of legislation that will have an ad- 
verse effect on our industry from one 
end of the country to the other. 

But this is not our fight alone. It is the fight in 
which every owner must join. Knowledge can be 
your best weapon. Keep yourself informed of legisla- 
tive situations in all parts of the country. What hap- 
pens in a city a thousand miles away can have a direct 
bearing on your own local situation. 

Secondly, make common cause with your industry 
colleagues. Join your local coin-op association. If 
none exists in your area, see what you can do to get 
the ball rolling. Someone must take the lead! 

COIN-OP is your common link with the industry. 
Keep informed through our pages. And, help us to 
do a better job by “getting in the act.” We look to you 
for leads on good case history articles, opinions and, 
most important, news of any legislative “dark clouds” 


in your area. 


Editor 
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Famous for Quality the World Over 


| (Ge GET THE FULL STORY on the 
| au PHILCO-Genatx “Matched-Set” 
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The customer’s first look at your 
coin store or launderette shows up, 
or doesn’t show up, in your cash 
register. If she sees a ragtag col- 
lection of laundry equipment that 
makes your operation look “thrown 
together,” chances are her wash dol- 
lars will go elsewhere. 

That’s why the new Philco-Bendix 
Double Load Washer and match- 
ing 50-Ib. Dryer are made for each 
other . . . and look it. They give any 
store acustom look. And these hand- 
some “Matched-Set” machines are 
the most efficient in operation to- 
day . . . their performance brings 
satisfied customers back again and 
again. 

Don’t waste a day in putting the 
Philco-Bendix ‘“‘Matched-Set”’ to 
work in improving the appearance 
and profit picture of your store. 
Send the coupon today! 


PHILCO-BENDIX 50-LB. DRYER 


Dries a full 27-lb. load in 30 minutes. e« 
100% safe for all fabrics, even synthetics. 
e Dries clothes so wrinkle-free, many need 
little or no ironing. « Interior light for trou- 
ble-free unloading. « Convenient magnetic 
door latch. « Automatic safety door switch. 
¢ High-luster double-baked enamel finish. 


PHILCO-BENDIX DOUBLE LOAD WASHER 


Does twice the work of ordinary washers 
. . . brings in double-load profits. « World’s 
safest, cleanest washing action. e Exclu- 
sive pre-soak cycle, a must for heavy soil. 
e Built-in, not tacked, wired or stuck-on, 
mechanical coin meter for maximum security 
e Soak, wash and rinse-water temperature 
selector. « Handsome porcelain cabinet is 
permanently acid- and alkali-resistant. 


ee ee 


Philco Corporation 
Commercial Laundry Sales Adv. Dept. CO-4 
Tioga and C Streets, Philadelphia 34, Pa. 


Please send me information right away on 
the Philco-Bendix Double Load Washer and 
matching 50-lb. Dryer . . . also the name of 
my local distributor. 


Name 
Address 
City 


Zone____State 





Philco-Bendix Commercial Laundry Equipment is brought 
to you by Philco Corp 





WHAT'S NEW 
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COIN-OP PRESS 


A _ coin-operated, electrically 
heated apparel press has been in- 
troduced by Forse Corp. Hand- 
operated, the press is meant for 


sheets, pillow cases, table cloths, 
wash pants, dress shirts and other 
ietms of apparel. 

CIRCLE READERS SERVICE CARD No. | 


LAUNDRY CARTS 

Laundry carts featuring tubular 
steel carriage and heavy duty ball 
bearing casters have been intro- 
duced by RB Co. Three sizes of 
steel wire baskets are available, 
protected by non marking rubber 
bumpers. The basket also features 
a serially numbered plate in case 
of loss. 
CIRCLE READERS SERVICE CARD No. 2 


HEAVY DUTY POWDER BLEACH 


Available to coin-operated laun- 
dries is a concentrated, heavy duty 
chlorine powder bleach made by 
H. Fiarman and Sons. There is 
enough bleach in each pouch for a 
nine pound wash load, says the 
company. The pouch can be used 
in most vending machines, the 
manufacturer adds. 

CIRCLE READERS SERVICE CARD No. 3 


PRE-FAB COIN-OP 
A_ pre-built, completely pack- 
aged, fully equipped coin-op, man- 
ufactured by Midway Sales Co., is 


being marketed by Berry Equip- 
ment Co. The structure is of heavy 
steel frame construction, says the 
company. It’s fully insulated and 


includes ample electrical and 
plumbing utilities. Twelve feet wide 
by 50 feet long, the building con- 
tains 14 nine pound washers, three 
16 pounders and a 75 gallon water 
heater. In addition to a 200 gallon 
storage tank, there is a coin chang- 
er, folding table, soap dispenser, 
chairs, room heater and _ other 
features. 

CIRCLE READERS SERVICE CARD No. 4 


TRIPLE COIN CHANGER 

A triple service coin changer 
has been introduced by the Hamil- 
ton Scale Co. Advantages of the 
unit, according to the company, in- 
clude removable change _ units 
mounted inside the front door, 
automatic slug and extra coin re- 
jector with tamperproof design. 
Model 300B changes 50 cents to 
five dimes, 25 cents to two dimes 
and one nickel, one dime to two 
nickels. Model 300C changes 50 


cents to two quarters; one quarter 
to two dimes and one nickel, one 
dime to two nickels. Other com- 
binations are available from the 
manufacturer. 

CIRCLE READERS SERVICE CARD No. 5 


COIN-O?ERATED HORSE 

A genuine leather saddle and 
G.E. heavy duty motor are two 
features of Mr. “Blue” Chip, a 
coin-operated kiddy ride in the 
form of a palomino horse. Manu- 
factured by the National Cleaning 
Equipment Corp., the horse is said 
to be a prime attraction and high 
profit item for coin-operated laun- 
dry stores. 
CIRCLE READERS SERVICE CARD No. 6 


STEEL TOPPED WASHER 


Stainless steel tops are now 


The products, developments 
and literature announcements 
appearing in this section repre. 
sent the most up-to-date think. 
ing in the industry. Each item 
bears a key number. To learn 
more about items which you 
feel will help you make your 
operation more profitable, just 
circle the appropriate numbers 
on the Reader's Service Card. 
Information will be sent at no 
cost or obligation to you. 


standard on washers distributed 
by Cole Distributors Corp. The 


company says it is concentrating 
only on the stainless steel topped 
model of the Cole-Blackstone wash- 
er. A top loader, the machine is 
equipped with a ¥% inch steel coin 
meter housing. 

CIRCLE READERS SERVICE CARD No. 7 


SMALL BUSINESS GUIDE 


A step by step guide for the per- 
son who wants his own business is 
contained in Pilot Books’ publica- 
tion, “How to Buy a Small Busi- 
ness.” In more than 30 pages, the 
book outlines financial and legal 
aspects of small businesses, as well 
as Offering a guide to self-appraisal. 
CIRCLE READERS SERVICE CARD No. 8 


HEATING-STORAGE SYSTEM 


The Koppermatic system, de- 


— 


signed especially for coin-ops, has} 
been introduced by Western Boiler 


continued on page 44m 
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Dear 


Keader 


Because COIN-OP is a special- 
ized magazine, we want to be 
sure that it is being properly 
addressed to those who are con- 
nected with the coin-operated 
laundry business. To help make 
certain of this, and to insure 
delivery of future issues directly 
and promptly . . . please fill in 
the form on the postage-free card 
below and return it to us at your 
earliest convenience. 






TO! 


Coin-Operated Laundry 


Si 
| 


rrot 


To expedite handling, please 
attach imprint name and address 
stencil, from wrapper in the blank 
space provided. If this is impos- 
sible please print name and 
address exactly as it now appears. 
Thank you. 


Circulation Department 
COIN-OP Magazine 


PLEASE COMPLETE FOR OUR CIRCULATION RECORDS 


C) | own @ coin-operated laundry 
(C) attended D unattended 


O Manufacturer of equipment or suppiles 
0) Distributor of equipment or suppiles 
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To assure your receiving all 
future copies of COIN-OP Maga- 
zine directly and promptly .. . 
we would appreciate your co- 
operation in answering the ques- 


tions on the reverse side of. the 
postage-free card below. 


If you know of other owners of 
coin-operated laundries who you 
feel should be placed on our sub- 
scription list, please make note 
of this in the spaces provided on 
the card. 


Thank you 


Vv 
Vv 


FIRST CLASS 
Permit No. 33285 
New York, N. Y. 


Postage will be paid by 
READER SERVICE DEPARTMENT 


COIN-OP 


BUSINESS REPLY MAIL 
No Postage Stamp Necessary If Mailed In The United States 


10 East 40 Street 


New York 16, New York 








APARTMENT HOUSE 


SELF-SERVICE 
LAUNDRY 

















TUMBLERS 


ce are drying faster, 
r a es more economically 


Wherever you go, in any type of 
laundry operation, you will find more 





Huebsch Tumblers in use than any 
other make. That’s because Huebsch 


continues to introduce more and 





more original features... assuring 


you the most efficient drying at the 





lowest possible cost. 


Available in manual or coin- 
t | operated models. Your choice of any 
| | color at no extra charge! 


See ee 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
FIRST (H TFUMBLERS. ~~ ee eee ee FIRST IN FEATURES 
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eV 
CUSTOMERS 
IN YOUR 
COIN-OP STORE 
SAY THIS? 


DEAR EDITOR: 


Wants Reprints 


I recently came across an ar- 
ticle in your June issue entitled, 
“How to sell your services: 
Publicize.” I believe this article 
would make a very interesting 
section of our monthly company 
news letter, and I would like to 
ask your permission to reprint it. 

Also, with regard to the same 
article, I would like to have about 
200 copies, if possible, to send to 
our Econ-O-Wash store owners. 
Benson Laundry Machinery Co. 
Edward M. Resnick, 

President 
Pittsburgh, Pa. 

We are pleased to grant you 
permission to reprint the article. 
All we request from you—or any 
one else who wishes to reprint an 
article—is that the line “Re- 
printed from Coin-Op maga- 
zine,” appear somewhere on the 


Thiy CAN IF 


YOU ARE USING 


EXTRACTORS 





reprint. Arrangements have been 
made to make yourself available 
to the large quantities of reprints 
you requested.—Ed. 


Likes Maintenance Charts 


My compliments on your re- 
cent “Washer Diagnosis Charts” 
in the past few issues. I would 
like to have 100 reprints on both 
parts of this for distribution to 
our franchised Nite ’n Day own- 
ers. 

Clesco National, Inc. 
Paul H. Kramer 
Ass’t. Adv. Mgr. 
Miami, Fla. 


Coin-Op Prospect 

I have been receiving COIN-OP 
magazine through the courtesy of 
the Coin-Operated Self-Service 
Laundry Owners’ Association of 
Detroit and I wish to extend my 


YOU KNOW, 

IT'S ONLY OF COURSE. 

TAKEN HALF THE THE 

TIME TO DRY EXTRACTOR 

MY LAUNDRY / SPINS MOST 
OF THE 
WATER OUT 


thanks to them and your circula- 
tion department. 

You have a very fine magazine 
and I look forward to each issue, 
as I am interested in information 
about the coin-op business. So, 
I have circled the reader service 
card, trusting I will receive the 
information on franchised laun- 
dry service. 

I am not an owner of a coin- 
op... but am looking forward 
to that opportunity. I will be 
pleased to have you bill me when 
subscription time comes around, 

L. K. Rakestraw 
Northville, Mich. 

The information you seek is on 
its way. We hope you join the 
ranks of coin-operators—you'll 
be in good company.—Ed. 


Salesmen Want Copies 

As a coin operated laundry 
machinery distributor, we have 
received a copy of your maga- 
zine. We enjoyed and appre- 


continued on page 6] 


SY The illustration below is part of a new poster offered to coin store operators 


























Customer time saving, better service with extra 
conveniences make the Bock Extractor equipped 
Coin-Op the most popular store with most women. 
With a Bock Extractor, you not only promote a faster, 
whiter wash but you increase profit volume sub- 
stantially. A Bock is always busy, so it soon pays 
for itself by added revenue . . . using no heat, it’s 


economical to operate too! 


Remember this . . . if you want to realize your total 
profit potential, complete your store service with a 
Bock Extractor installation. 


WRITE for complete information on different Bock 
model sizes and available store promotion material. 


BOCK LAUNDRY MACHINE CO. + 3600 SUMMIT STREET « TOLEDO 11, OHIO 
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Temco-malic. 


REPORT FROM 
FORT WORTH, TEXAS ON 


TEMGO-MATIC 


CENTRAL CONTROL 
SYSTEM FOR MODERN 
COIN-OP LAUNDRIES 


Investigate the Temco- Matic 
Central Control System 
now—find out how it 


can save you time and money, 
eliminate your coin-op 
problems. For complete 
information, write Temco 
Industrial, Dept. T-103, P. O. 
Box 6191, Dallas 22, Texas. 














TEMCO INDUSTRIAL 








A Division of 
TEMCO AIRCRAFT CORPORATION 
P.O. Box 6191 « Dallas 22, Texas 






Mr. Bonnie Wilson, owner 
Bonnie's Quick-Ciean Wash 
3204-A North Main 

Fort Worth, Texas 


I’m extremely happy with my 
Temco-Matic central control system — 
it’s really a “pushbutton dream”. 

I haven’t had a single problem with 
it; no shutdowns, no repairs, 

nothing but satisfaction — and that 
goes for my customers, too. 


It’s amazing how much time it’s saved 
me. I’ve got another coin-op laundry 
that doesn’t have the Temco-Matic 
system yet, so I really know. In fact, 
it’s so head and shoulders better, that 
I’m right now in the process of putting 
the Temco-Matic system in my coin-op 
at 5100-A Rosedale Street. Somewhere 
around June 1, I’ll be opening a 

brand new laundry at 2250-A 28th and 
Jacksboro in Fort Worth. You can 

bet your bottom dollar — it will have 
the Temco-Matic system too. 


The ladies really like the Temco-Matic. 
They tell me they’re sure glad not 

to have to fool with those coin chutes 
that were always breaking their nails 
or taking their money and not 
activating the machine. A lot of them 
say they’re glad they don’t have to 
stretch across the machines to reach 
the chutes and they sure are pleased 
about not having to worry about 

coin changers that don’t have the right 
change. Once they use the Temco- 
Matic, they come back! I couldn’t 
recommend the Temco-Matic central 
control system more highly. It saves 
me time, makes me money and 
satisfies my customers — what else 
could you want? 
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INCLUDING 


ULTRA VIOLET-RAY LIGHT! 
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SAVE OVER 


50% (ea 


IN GAS CONSUMPTION ! 
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BACKGROUND 
of a 


“BLUE” LAW 


THE DiCarlo Bill, known of- 
ficially as Nos. 520-545, a 
local law to amend the admin- 
istrative code of the city of 
New York pertaining to laun- 
dries, was introduced by Bronx 
County Councilman, Joseph 
DiCarlo in 1958. 

This restrictive legislation 
was, however, shelved by the 
New York City Council at the 
time of its introduction. It 
remained on the shelf until 
January, 1960. 

At this time, DiCarlo had 
his bill put back on the work 
calendar. One of the main 
reasons advanced for the re- 
introduction of the bill was that 
coin-ops received unfavorable 
publicity on a television crime 
show seen nationwide. In the 
show, a coin-operated dryer 
was used to hide the body of a 
gangster slain by a rival mob. 

But, wiser heads prevailed. 
After hearing the case pre- 
sented to them by the Ameri- 
can Automatic Laundry Foun- 
dation, a group of coin-op 
owners in New York City, the 
City Council shelved the bill 
again, presumably for another 
two years. 

Then, to most COIN-OPer- 
ators surprise, the bill was 
taken down from the shelf in 
May and was prepared for a 
hearing by the Council in 
June. The reason offered for 
this second attempt to enact 
the bill into law was that a 
series of articles in a New 
York City evening newspaper 
again aroused animosity to- 
wards coin-ops. 

These articles reported inci- 
dents occurring in coin-ops that 
resulted in injuries to children. 
One article cited the death of 
a small child in a coin-op. 
None of the incidents, the 
AALF pointed out, happened 
in New York City coin-ops. 

The paper, in effect, created 


continued on next page 
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n Laun aries 
Coi Bris Help in Fight 





T HE strangulation of coin-ops in New 
York City—and eventually every- 

where else in our nation— is embodied in 

the irresponsible provisions of a bill un- 

questionably aimed to curtail free trade. 
Here are the items in the DiCarlo Bill 

that are objectionable to intelligent in- 

dustry leaders. 

®@ Coin-Ops must be closed all day Sun- 
day. 

® Coin-Ops must be closed from mid- 
night to 6 a.m. all other days. 

@ An attendant must be on the premises 
from 6 p.m. to midnight. 

® Coin-Ops would come under the juris- 
diction of the Board of Licenses, with 
fees ranging from $10 to $250, de- 
pending on the number of employees. 

®@ Violators are liable to fines up to $200 
for each offense, or imprisonment up 
to 30 days, or both. 









a scare by combing the out-of- 
town news for unfavorable 
coin-op incidents. According 
to spokesmen from the AALF, 
the newspaper was sold a bill 
of goods by short-sighted at- 
tended launderette owners. 
And, in its zeal to do good for 
the citizens of the city, the 
newspaper may have been 
partly responsible for causing 
undue and unnecessary hard- 
ships upon the very people 
they were trying to protect. 

Among the articles printed 
in the newspaper at the 
prompting of the attended 
launderette owners was one 
dealing with an Alabama 
youngster, who wandered from 
his home at 5:30 a.m. The 
child climbed into a dryer and 
burned himself to death. An- 
other mishap cited by the 
paper was of a Yonkers, N.Y., 
boy who fell in a coin-op and 
broke his arm. (This could 
have happened in his living 
room. ) 

The American Automatic 
Laundry Foundation rallied 
once again to combat the Di- 
Carlo bill, which had been 
modified to the extent that all- 
day attendants were no longer 
written into the law. This time, 
however, support of the bill by 
City Council members seemed 
stronger, and the fight shaped 
up to be a rough one. 

While the association, COIN- 
OP magazine, local distributors 
and individuals were fighting 
this bill, the owners of service 
launderettes indulged in such 
questionable practices as in- 
vading coin-ops and stopping 
customers with the question: 
“Do you really feel safe in an 
unattended store?” 

On Tuesday, June 28, in an- 
other surprise move, DiCarlo 
got the Council to vote on his 
bill. It passed the council 
with 17 in favor, three against 
and three abstentions. In order 
for it to become law, the bill 
must be approved by the 
Board of Estimate and signed 
by the Mayor. The date for 
the meeting is August 25. O 
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Nationwide ramificati 


AE DiCarlo bill, if passed, 

will have its consequences not 
only in New York City, but all 
over the land. For anti-coin-op 
forces from coast to coast watch 
and wait for the final action on 
this legislation by New York’s 
Mayor Wagner and the Board of 
Estimate. Passage of this bill into 
law will provide a springboard 
for a wave of lunatic legislation 
that will resemble the witch burn- 
ing trials of the Seventeenth Cen- 
tury. A hostile group in Chicago 
has already alerted its member- 
ship to the impending eleventh 
hour action on the DiCarlo bill 
(see article below). 

Here is how the DiCarlo bill 
will affect the industry, as broken 
down into its four basic com- 
ponents: the COIN-OPerator, the 
manufacturer-distributor, the fu- 
ture investor and the public. In 


WINDY CITY WATCH 


“Your Association has_ been 
aware of the tremendous growth 
of coin-operated self-service laun- 
dries in the Chicago Metropolitan 
Area,” begins a letter from the 
Windy City’s laundry owners asso- 
ciation. “In March, 1960, there 
were 583 Chicago licenses issued to 
these establishments and an addi- 
tional 18 licenses are issued each 
week,” continues Ralph Pettibone, 
the group’s executive secretary. 

Pettibone, a vigorous and out- 
standing association executive, and 
a recognized leader in the laundry 
industry, goes on to state that he 
has heard two opinions of the ef- 
fect these coin-ops make on the 
laundry business. “Some say,” he 
writes, “they (coin-ops) are getting 
bundles out of the basement from 
people who would never use our 
laundries. Others admit there is a 
definite adverse effect on laundry 
volume.” 

The Windy City association sec- 
retary does not bother to champion 
any of the viewpoints. Rather, he 
takes the easy way out and de- 
clares, “In any event, this new en- 
terprise . . . is receiving bad pub- 
licity under the general word ‘laun- 
dry.’ In this manner, all laundries 


every case, the results can be 
construed as nothing but detri- 
mental. 


The coin-operator 

Primary target of this restric- 
tive legislation is the owner of 
the coin-op. He provides quick, 
low-cost and efficient laundering 
any time of the day or night— 
and this is a body blow to the 
attended laundry people, who 
charge more than double what 
customers pay in coin-ops. 

Municipal or state legislation 
like the DiCarlo bill will force 
the COIN-oPerator to hire an at- 
tendant, whose only job will be 
to sit and watch people do their 
laundry. This means that in mul- 
tiple operations, he will not be 
able to go from store to store to 
clean up or act as general handy 
man, which many do now. He 


are branded before the eyes of the 
public by the troubles of the coin- 
ops,” he claims. 

Pettibone therefore proposes that 
an attendant be required at all 
times a laundry is in operation. 
And, looking to the DiCarlo Bill, 
Pettibone says, “A new ordinance 
has been introduced in New York 
City limiting hours and requiring 
an attendant.” 

In a further effort to throttle a 
young and growing industry, Petti- 
bone asks his association members 
(many of whom own coin-ops) to 
help with a scare campaign and 
accumulate evidence that will “aid 
us in this effort,” 

The secretary urges his members 
to give him “any information you 
may secure concerning fires, gam- 
bling, robbery, rowdyism or ju- 
venile mischief.” 

In a second letter, Pettibone ad- 
dresses himself to the civic leaders 
of the midwest metropolis. “Do 
you realize that the unattended 
coin-operated laundry is a serious 
hazard to the health, safety, and 
very lives of the people living in 
your district?” he asks. 

“Do you also realize that the 
present laws governing the opera- 
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will turn into a parasite. If the 


The manufacturer-distributor 


tif the N.Y. DiCarlo Bill 


multiple owner wants to keep a 
handy man circulating around his 
stores, he will have to hire an 
extra employee to sit like a bump 
on a log “to prevent trouble.” 


Ti- 


a Next, multiply the number of 
= parasites by the number of stores 
oe and the result is a highly un- 
. necessary overhead item. The 
he type of person available to act as 
ho an attendant is highly question- 
hat able. Perhaps another law will 
require someone to watch the 
on attendant. 
rce In a nutshell, such laws will 
at- force coin-operators to raise their 
he 4 prices in order to maintain 
eir profits. Volume will drop when 
ul- operating hours are curtailed. 
be Coin-ops will lose a large part of 
to the uniqueness that set them 
dy | apart from the rest of the laundry 
He industry. 


the tion of these self-service establish- 
yin- ments do not protect your citi- 
zens?” he again asks. 

Enclosed with this hysterical let- 
ter to Chicago’s civic leaders was 
the reprint of an article in a major 
Chicago paper. 

Once again, the opponents of 
coin-ops had to go outside their 
own area to find a case to write 
about in the newspaper. The Chi- 
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ea cago association secretary cites a 
tti- mishap in Gary, Indiana. Accord- 
ers ing to firemen, a hotel fire claiming 
to one life was alleged to have started 
and =| in an automatic laundry. 
‘aid | “Obviously,” concludes Petti- 
bone, “a hotel or residential build- 
yeTS ing is not the place for this type of 
you | unattended slot machine laundry. 
m- The present laws do not protect 
jue | your community.” 

What Pettibone fails to mention 
ad- | are the fires occurring in the plants 
jers | of those laundrymen he represents. 
‘Do | And these plants are fully attended. 
ded Before attempting to legislate a seg- 
ous ment of the laundry industry out 
and of existence, Pettibone ought to 
in give more thought to what the 

coin-op means to the laundryown- 
the | ers he represents and indeed, to the 
era- people of the Windy City. O 
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Makers and sellers of coin-op 
equipment come under fire from 
many quarters, and passage of 
the DiCarlo bill can very well 
make some of these shots fatal. 
A company manufacturing and 
selling what has become an “out- 
law” product can suffer a grievous 
loss of prestige that will affect 
any other products it makes. 

There would, of course, be 
other side effects. Manufacturers 
and their distributors would be 
stuck with huge surpluses of 
equipment, and factories would 
be forced into the costly throes 
of rescheduling of production, re- 
tooling and the countless other 
complications attendant to large 
scale industry. In sum, passage 
of such strangulatory legislation 
would discourage expansion and 
new investment. And if no one’s 
going into business, no one buys! 


The future investor 


As the coin-op industry grows, 
investors from all walks of life 
are finding the unattended, round- 
the-clock automatic laundry a 
fruitful, rewarding occupation. 
But when prohibitive restrictions 
await the prospective investor at 
every turn, he can become easily 
discouraged and put his money 
elsewhere. 

Nothing discourages a man 
from investing—in any industry 
—as surely as the words, “It’s 
against the law.” No one in his 
right mind invests five figures in 
something that has become illegal. 


The public 


In stumping for the passage of 
the DiCarlo bill, its supporters 
are, in effect, yelling “The public 
be damned.” Coin-ops would not 
have grown as quickly as they 
have if there had not been a cry- 
ing public need for them. If this 
anti-coin-op sentiment catches 
on, the door to cleanliness that 
everyone can afford will be shut 
in the faces of millions. O 


watch these 
AA 47 
sneak laws 


Your investment in an auto- 
matic coin-operated laundry 
can be seriously affected by 
two basic types of legislation. 


1) The easy-to-recognize re- 
strictive codes, specifically 
naming coin-operated laun- 
dries the target. The DiCarlo 
Bill is one of these. 


2) Laws already on the muni- 
cipality’s statute books, that 
can, if misused, embrace and 
hinder the operation of auto- 
matic coin-operated laundries. 


Of the two, the laws, ordi- 
nances, building codes, and 
other measures written into a 
municipality’s statute books 
before coin-ops came to the 
town, are the most dangerous. 

They’re dangerous for sev- 
eral reasons. For one thing, 
these codes are difficult to 
spot. This means that an op- 
erator—or prospective owner 
—may have spent a great deal 
of time and money to open a 
store, only to find that a little- 
known building code invali- 
dates all the work. For another 
thing, the laws placed on the 
statute books were generally 
legislated for the public good. 
To remove this law from the 
books would reopen the door 
for the lawless elements. How- 
ever, when these codes are 
improperly interpreted to in- 
clude business and conditions 
not originally intended by the 
authors of the law, they be- 
come dangerous. A third rea- 
son these codes may be a hin- 
drance is that archaic inter- 
pretations can be placed on the 
laws making modern living an 
impossibility. Note the “Blue” 
laws. 

These laws written into the 
statutes before coin-ops were 
built include: 


e Taxes on each unit of ma- 
chinery. 


e A restriction on the hours 
continued on next page - 
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of a business operation. 


© Prohibition of operation on 
Sundays. 


© Restriction on the number 
of pieces of machinery in a 
single business location. 


e Limits to the consumption 
of utilities, such as gas, elec- 
tricity and water. 


e Maximum or minimum lim- 
its of the area of operation. 


® Maximum limits as the num- 
ber of like business establish- 
ments that can open in the 
city. 

All cities, towns and ham- 
lets welcome new business, or 
in municipal parlance, rate- 
ables, because fhey represent 
tax revenue. For this reason, 
many of these built-in ob- 
stacles will be overlooked if 
there is no controversy arising 
from the opening of coin-ops. 
But as soon as something 
happens to throw an unfavor- 
able light on coin-ops, the pic- 
ture changes and the laws are 
misused. If you know what 
they are beforehand, you can 
go far to obviate their enforce- 
ment. 


Post Coin-Op Laws 


Laws introduced after the 
coming of coin-ops are usually 
pointed. They are bulled 
through committees and the 
council in the form of power 
plays, accompanied by a clat- 
ter of “public” acclamation 
against coin-ops as dangerous 
to health, safety and welfare. 
The public prints are usually 
duped into backing anti coin- 
op drives and will listen to re- 
buttals from COIN-OP opera- 
tors only when it’s too late. 
This is why it is necessary to 
keep a finger on the pulse of 
coin-op sentiment—pro or con 
—in your area. 


Let us know about any un- 
fair provisions in your area 
that are unfair to coin-ops. In 
this way, we can alert opera- 
tors all over the nation to the 
codes that tend to affect them. 
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New York ACTION 


ae see-saw battle against the 

discriminatory DiCarlo Bill is 
now in its second year. The tire- 
less opponents of this legislation 
continue to fight every attempt to 
have it signed into law. 

Battle lines reach into all strata 
of our society. At the grass roots 
level, consumers are being ap- 
prised of the effects of the bill 
on their pocketbooks. Political 
leaders are also being told of the 
detrimental effects the bill will 
have on the aged, the pensioner 
and the low income group. Fur- 
ther, these politicians are being 
told of the many safety features 





William K, Ferber (right), president of 
New York's coin-op owner's association, 
grimly reviews DiCarlo Bill as one of the 
association's counsels offers legal advice. 


that are built into coin-op laun- 
dry equipment. 

Just who is doing the fighting 
in New York? The bill has met 
with stiff opposition from the 
American Automatic Laundry 
Foundation, which _ represents 
about 30 per cent of New York 
City’s COIN-oPerators. Joining in 
the battle against the bill are the 
equipment manufacturers and 


distributors and COIN-OP Maga- 
zine. 

In May of this year, when the 
DiCarlo Bill was taken off the 
shelf, Hyman Bravin and William 

continued next page 


Ferber addresses one of the borough 
"fight'' meetings. These meetings were 
called for each of the five New York City 
boroughs and lasted for about three hours. 





"Get these petitions signed,’ exhorts Hyman Bravin, general counsel of the 
American Automatic Laundry Foundation. The dynamic counsel told coin-op 
owners that “slot machine minds would not win the fight . . . action would.’ 
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1960 MODEL 


| # 
}- 
. W4 
>t 
le 
y 
ts 


MACHINE 


SIE 





eT 


‘ VENDING 
COSTS LESS TO BUY 
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Gingham Gal the preferred 2-in-1 1960 model vending 
machine. Doubly handy because it vends prepackaged 
detergent from one side and bleach from the other. An eye 
catching three-color design over durable white baked enamel, 
Gingham Gal assures you action-free vend and a life time 
guarantee on all working parts as long as Gingham Gal 


products are used. 
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a Gingham Gal detergent and ured and packaged for two 
Gingham bleach...of excep- 9 pound washes...the tilt box 
tionally high quality. Deter- sells for 10c...only 5c per 
gent available in controlled, machine. No. overflow ...No 

| lowor high sudsing. Premeas- unnecessary repairs. 


| More PROFIT from 1 vendor 


One Gingham Gal $90.00 vendor takes the place of 
| two vendors. 


BASS MFG. COMPANY 
P. O. Box 432, Abilene, Texas 






... double machine . . . double profits. 
Send in the coupon for further proof— 
Jobbers Inquiries Invited. 
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K. Ferber, general counsel and 


president, respectively, of the 
American Automatic Laundry 
Foundation, called emergency 


fight meetings. These meetings 
were open to all of the owners 
of the approximately 1,200 coin- 
ops in New York. Ferber and 
Bravin reminded the owners of 
the consequences they face if the 
bill is passed into law. Members 
were urged to take the following 
steps to stop the bill from being 
signed into law: 


¢ Get signatures on petitions 
addressed to New York’s Mayor 
Wagner. The goal set by the 
Association is one million names. 


e Place huge signs, addressed 
to mothers, in their stores. These 
signs scream the consequences 
that would result from the pass- 
age of the bill. 


e Distribute leaflets pleading 
the coin-op cause. 


¢ Write to newspapers and to 
city political leaders explaining 
the value of coin-ops to the 
public. 

Meanwhile, a meeting of man- 
ufacturers, distributors, associa- 
tion executives and the editors 
and publishers of this magazine 
was called. At the meeting, a 
committee was formed to present 
the coin-op story to the mayor 
and the Board of Estimate. This 
committee consists of a safety 
expert, who would prove that the 
stores and the equipment used by 
our industry are safe; an associa- 
tion representative, who would 
discuss the hardships the bill 
would create to an infant indus- 
try if it were signed into law; a 
legal expert, whose job it would 
be to discuss legal aspects of the 
bill and to show how unreason- 
able the legislation is; COIN-OP’s 
editor, whose task it is to give 
the national and city background 
of coin-ops, and to present facts 
and figures indicating the growth 
of the industry during the past 
few years. 

Even before this committee 
was formed, COIN-OP acted at the 
first news of the bill’s passage by 
the City Council. Samuel G. 
Krivit, President of United 
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COIN-OP's associate editor, Steve Blickstein (left) helps display "Mother" sign, 


Business Publications, parent or- 
ganization of COIN-OP, prepared 
an advertisement for insertion 
into The New York Times. (See 
page 22.) 

Along with the preparation of 
the advertisement by this maga- 
zine, the AALF met to realign 
its battle plan and to direct its 
energies toward defeat of the bill. 
Members were advised to take 
the following course of action: 

e Form groups of four and five 
owners and make appointments 


with presidents of the boroughs 
in which the members own coin- 
ops. 


e Step up the campaign for 


signatures on petitions. 


e Step up the letter writing 


campaign. 


Most important of all, AALF 


members were told that there “‘is 
no coin-operated way to fight the 
DiCarlo Bill. People with slot 
machine minds cannot win this 
case. You must all fight.” © 


UBP fought and won before 


Fighting and winning against the 
persecution of an industry is not 
new to United Business Publica- 
tions. During the years immedi- 
ately following World War II, for 
example, COIN-OP’s sister publica- 
tion, CLEANING LAUNDRY WORLD, 
fought oppressive legislation against 
synthetic drycleaning. 

In New York City, drycleaners 
were told as recently as 1947 that 
they could not operate if the fol- 
lowing conditions existed: 

e If the plant were in, or ad- 
joining a building in which people 
live or assemble. 

e If there were more than one 
machine on the premises. 

e If the drycleaning unit was 
greater than 10 pound capacity. 

UBP won this fight against such 
lunatic legislation not only in New 
York, but all over the United 
States. 

Throughout all of recorded time, 
history has attested to the truth 
that legitimate business enterprise 


eventually survives all underhanded 
attempts to suppress its growth. 
The reason? Public need overpow- 
ers private greed. 

The DiCarlo bill is definitely a 
manifestation of the desperate 
measures taken by a small group 
of individuals at the expense of a 
public which has overwhelmingl) 
accepted coin-operated laundering. 
Because this bill is opposed to 
a necessary business, filling a cry- 
ing public need, CoIN-op will sur- 
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mount every obstacle in fighting 


against it. 

History further bears out the 
growth of coin-ops in the pages of 
a survey published by the Ameri 
can Institute of Laundering i 
1947. This report, presented ob- 
jectively to answer questions posed 
by launderers and drycleaners, pre 
dicted that coin-ops would survive 
if high standards prevailed and the 
public need proved strong enough. 

History has said it, now we Say 
it: Coin-ops are here to stay! Q 
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Will she come back’? 


Women select one coin-op over another for a number of reasons. . . convenience, 
attractiveness and cleanliness. But their main concern is for clothes washed 
cleanly and dried safely. They keep coming back to the coin-op that has equipment that 
works efficiently, does not break down, and is easy to operate. And Cissell Coin-Meter 
Dryers belong in that coin-op. Cissell Dryers with Hi-Lo Temperature Control 
give the right temperature for any fabric, man-made, wash-n-wear, delicate or regular. 
Controls are at eye-level, out of children’s reach. Each Cissell Dryer has built-in 
overload motor operation, overheat protection, fully automatic overcurrent safety 
controls and other important safeguards. They give excellent service, reduce 
“down-time” in your coin-op laundry. Do you want a laundry that women keep coming 
back to? Then you want Cissell Coin-Meter Dryers. Want to know more? 
That’s what your jobber’s for! 


Remember, you benefit when you use Cisse/l/ equipment... your customers do too! 






W. M. CISSELL MFG. CO., INC-—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousukt Your Yobber 
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he industry’s battle against 

anti-coin-op legislation must 
be carefully planned and hard 
fought. A blueprint of action is 
needed to insure that restrictive 
codes are not imposed upon own- 
ers or the publics they serve. 

With this in mind, COIN-oP 
contacted association executives, 
operators and allied tradesmen 
for suggestion that would help us 
prepare this blueprint. The plan 
is a general one, for it has to be 
effective in every area of the 


country. Specific applications 
must be worked out for each lo- 
cality. 


The blueprint of action is 
divided into three phases: 

1) preventive measures 

2) emergency measures 

3) follow-up tactics 

How does an owner prevent 
the passage of bills, ordinances 


BLUEPRINT FOR ACTION! 


and statutes designed to regulate 
an infant industry? 

The first step in the preventive 
phase is to organize! Only by a 
concerted effort can effective 
measures be taken. Once organ- 
ized, keep alert! 


Large City 


If you’re in a city with a popu- 
lation of more than 100,000, care- 
fully read your local daily news- 
paper and note any letters, edi- 
torials, articles or news reports 
that discuss or may effect coin- 
ops. Bring all such articles to the 
attention of your association so 
that the full-weight of group ac- 
tion may be taken if necessary. 

In addition, keep in touch with 
your city’s political leaders. At 
any hint of consistently adverse 
publicity, or any organized move 
against your industry, contact 


these politicians and vigorously 
protest. 

Awareness of impending legis- 
lation enabled South Texas Coin- 
Operated Laundry Association 
to prepare for and win a fight 
against a proposed special tax on 
coin-operated machines of from 
$12 to $60 per machine per year. 

If you operate in a small town, 
keep close tabs on your muni- 
cipal council, zoning board, plan- 
ning board, board of health, po- 
lice and fire commissions. All of 
these agencies may effect your 
business. One way to keep in 
touch with their plans is to regu- 
larly attend council meetings. 
These are open to the public and 
are generally held once or twice 
a month. Business not resolved 
by members of the town council 
at the public meetings is usually 


continued on next page 


Philly breaks back of “blue” laws 


© man, dedicated to his 
industry's advancement, 
took up a fight against restrictive 
legislation against coin-operated 
laundries and sent a prejudiced, 
narrow minded zoning board 
howling in panicky retreat. 
Through the efforts of Lindsay 
Wolfe, president of Eastern 
Laundercenter, the Pennsylvania 
State Supreme Court handed 
down a decision in January, 
1959, that opened the way to 
the growth of the coin-op indus- 
try in Philadelphia. 

When he opened the Chester- 
based Eastern Laundercenter in 
1958, Wolfe found that he could 
build laundry — stores, _ install 
equipment and generally promote 
the industry throughout all the 
Keystone State. But severely 
biased zoning laws made Phila- 
delphia — and its more than 
2,000,000 residents—off limits. 

Until invalidated, the restric- 
tions set down by the Philadel- 
phia zoning board stipulated that 
a coin-op could be open only 
from 8 a.m. to 7 p.m., Monday 
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through Saturday. In addition, an 
attendant was mandatory. If 
these limitations were adhered 
to, said Wolfe, a “use” permit 
might have been granted. But 
even under these _ restrictions, 
Wolfe added, the Philadelphia 
zoners issued only six “use” per- 
mits. 

The flagrant unfairness of the 
zoning board’s restraints struck 
home when two of Wolfe’s coin- 
Op properties were refused “use” 
permits. He appealed his case 
before the Philadelphia district 
court, which upheld the zoning 
board’s refusal and general regu- 
lations regarding coin-ops. 

By this time, Wolfe saw the 
handwriting on the wall and 
knew that time and circumstances 
dictated action. “We hired a 
lawyer and formed an associa- 
tion. Even though we went as far 
as we could as a corporation, we 
stuck to our fight,” said Wolfe. 
The corporation passed the prin- 
cipal role in the battle to a COIN- 
operator who had been refused 
a “use” permit by the zoning 





board. He took the case to the 
State Supreme Court, which de- 
cided in his favor. 

The state court was told that 
a request to operate a seven day, 
24 hour coin-op had been re- 
fused by the zoning board, 
which, the lessee said, had acted 
in restraint of trade. 

In its verdict, the court stripped 
the zoning board of its power 
and showed the group no mercy. 
It termed “capricious, unjust and 
arbitrary” the limitations imposed 
by the zoning board. Further, it 
saw “no valid reason” for their 
enforcement. If a coin-operated 
laundry were to emit noxious 
fumes or become a “hangout for 
loafers,” said the court, these 
detriments would not be limited 
to the night time hours. “Sunday 
is no different from any other 
day when it comes to the opera- 
tion of a machine—or the habits 
of unsavory characters,” the de- 
cision added. 

Now coin-ops in Philadelphia 
can be open around the clock 
seven days a week. © 


COIN-OP 
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Guaranteed 
FOR ONE YEAR 


Handles shag rugs, drapes and blankets, too! 


e Attracts housewives by its simple home- e Cuts needed floor space in half: Takes only 
washer operation. 28” x 36”, less than two small washers. 

e Handles big-profit items: drapes, blankets, e Saves money: uses only 60 gallons of water 
9-x-12 shag rugs. during entire cycle, needs less maintenance 


than other machines. 


e Dependability and durability proved for 5 years 
in shipboard and other installations where 
reliability is demanded. 


e Holds four small machine loads of family wash. 


e Automatic door lock—strong, safe, sure— 
prevents door being opened during operation. 


e Automatic overflow prevents wet floors. e Outperforms and outlasts many higher-priced 
e Larger 30” x 15” cylinder tub allows better machines. 
washing action for heavily soiled articles. e Bill Glover, Inc., also manufactures commercial 
. , washer-extractors—semi-automatic, 
” ne on wahien le ae ieek automatic, fully automatic—in capacities of 


50, 100, 200 and 300 pounds. 
e Exclusive variable-speed drive gives smooth 
acceleration, quick extraction—cuts strain on 


machine and floor. SEE YOUR JOBBER OR WRITE 
* The Glover “25” is also available—minus Coin-op—with FOR COMPLETE 


automatic “Laundry Control” for small hotels, motels, 


rest homes, schools, etc. INFORMATION TODAY! 


* (2) 
5204 TRUMAN ROAD 
9 ¥LC. KANSAS CITY 27, M fell]: 
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referred to committees. These 
committees are composed of only 
a few members and generally 
meet in private. Therefore, if you 
get any indication that restrictive 
legislation is being considered, 
get your point of view to the right 
committeeman immediately. Mu- 
nicipal bodies of any size will 
listen to an organized voice—if 
it’s expressed soon enough! 

Here are several ways you 
may prevent the introduction of 
anti-coin-op legislation. 

@ Gain public support and ap- 
proval. Further, document this 
indorsement by soliciting, from 
time to time, testimonials from 
individual customers and organ- 
izations whose members benefit 
from your store. 

@ Promote and protect any 
group that benefits from your 
being open 24-hours a day. One 
such group is the management 
or employees of a nearby indus- 
trial plant that works three shifts. 
@ Be community-minded and 
interest yourself in the activities 
of the community’s _ service 
groups. This will enhance your 
image as a respectable business- 
man and community leader. 

In the event that these pre- 
ventive measures fail to thwart 
the opponents of coin-ops, emer- 
gency measures must be taken. 
Among these are: 

@ Step up your activities as a 
community leader. Talk to your 
political leaders. Tell them your 
story calmly—but emphatically. 
@ Increase your campaign to get 
public support. Ask your cus- 
tomers to write to their political 
leaders on your behalf. Ask them 
to sign petitions. 

@ Tell your side of the coin-op 
story to the newspapers. 

Once you have won your 
battle, you must again gear your 
activities to the steady process of 
solidifying your position in the 
community. This means to keep 
your store hospital clean and 
strive to keep your equipment in 
top working order. 

In short, be alert to hostility, 
but take every possible step to 
eliminate every chance of its ex- 
istence. O 
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This is a reduction of the advertisement 
that appeared in The New York Times, 
Thursday, July 7, 1960. 







SAMUEL G. KRIVIT 


An Open Letter 
TO THE HONORABLE ROBERT F. WAGNER 


MAYOR OF THE CITY OF NEW YORK 


Dear Mr. Mayor: 


As publishers of the leading magazines in the laundry industry, we 
appeal to you, the chief executive of the nation’s largest city, and a man 
whose liberal philosophy is known throughout the World, to veto the 
discriminatory DiCarlo Bill. 

This bill, if passed will only serve to put undue and unnecessary 
hardships on the millions of New Yorkers who have comé to depend on 
unattended coin-operated laundries to keep their clothes clean. Every 
provision of this restrictive and arbitrary bill is objectionable to the 
citizens of this city and to the members of a young, expanding and 
important segment of the laundry industry. 

United Business Publications has always directed its efforts to 
furthering technological improvements within the industries we serve. 
We envision in these advances a higher standard of living for all 
Americans. On the other hand, we see in the DiCarlo Bill a restriction 
on free enterprise, technological improvements and the resulting curtail- 
ment of further progress in our nation. The other effects we can logically 
see accruing from the passage of this bill would be to add at least $200.00 
a year to the already overburdened budget of the housewives of our city. 
This is tragic in view of the fact that low-cost laundry service offered by 
the unattended coin-operated laundries has become a way of life for all 
Americans in practically every area of our nation. The provisions of the 
restraining DiCarlo Bill would mean an end to this. This bill calls for a 
paid attendant whose only function would be to watcH the housewives 
do their own laundry! This, as you can see, will deprive pensioners and 
others to whom the low-cost coin-operated laundrics came as a blessing, 
of a service vital to their health and well being. 


Archaic Sunday “Blue Law” and unrealistic closing times for coin- 
operated laundries are uncalled-for hindrances to the many working 
wives of our city. There is no reason why the citizens of this city, just 
as the citizens in other localities throughout the nation, cannot enjoy 
the privileges of unattended, low-cost, coin-operated laundries at their 
convenience, 24 hours per day, 7 days per week. 


The cry that unattended coin-operated laundries are unsafe does 
not stand ‘up under the .true light of valid evidence. The equipment 
manufacturers of our industry have built many safety devices into the 
equipment they market. Insurance companies charge the same rates for 
liability and other insurance coverage for attended and unattended 
establishments. 


For these reasons, Mr. Mayor, we urge you not to sign the bill into 
law. Don’t let it be said that you put a road block in the path of progress. 
For, unattended coin-operated laundries are now, and will continue to be, 
a major factor in keeping the citizens of our city clean aud healthy at 


a low cost. 
Sincerely, ~) Que 9 BJ e frit 


SAMUEL G. KRIVIT, President 


This advertisement is paid for as a public service, on behalf of 
the citizens of New York City by the Laundry and Dryciean- 
ing Division of United Business Publications, 10 East 40th 
Street, New York, publishers of COIN-OP, CLEANING 
LAUNDRY WORLD, RENTAL LAUNDRY MANAGE- 
MENT, INSTITUTIONAL LATINDRY. 
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| IN McCALL’S TEST ROOMS we test products 
and services for the qualities and features you 
| will find important when you use them. That’s 
' 





why, after we have tested a product in the lab- 
oratory and in practical use and like it, we 
believe you will like it ‘too. 


com OWabh 


efficient, convenient, self-service laundering 





washers and dryers just as you will. Our technicians 
and representatives visited Econ-O-Wash laundries in 


| We tested these coin operated laundries by using the 
many cities and states to evaluate them. 


We found the automatic washers very effective in re- 
moving soil from fabrics; the dryers safe for all fabrics. 
Laboratory tests confirmed these findings. Our repre- 
| sentatives were further impressed with the clean, or- 
derly and pleasant atmosphere of the laundries. They 
are convenient to work in, stocked with all the necessary 
laundry supplies and provided with complete, easy to 
follow directions and many useful aids and comforts. 





FEATURES WE ESPECIALLY LIKE: 


EFFICIENT AUTOMATIC WASHERS — have a good washing 
action and rinse thoroughly to leave clothes wonder- 
fully clean. 


SAFE, EFFECTIVE ORYERS—-will dry up to four washer loads 
at one time. Leave fabrics soft, fluffy and almost wrinkle 
free. 


CONVENIENCE—wash whenever you wish, open 24 hours 
i every day. Laundering supplies can be brought from 
home or found in plentiful supply in coin machine. 


PLEASANT PLACE TO WORK—clean, crderly, well illuminated 
and ventilated. Laundry carts, baskets, folding tables, 
etc. will make your laundering easier. 


USE DIRECTIONS—-are prominently displayed and easy to 
follow for use of all equipment. 


“WE USED IT AND WE LIKE IT!" 
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Econ-o-wash offers an attractive financing plan to qualified investors. 


ECON-O-WASH 
Laundry Owners 




























MeCall’s 
orants“Use-lested! 
endorsement to 
Econ-o-wash 


Econ-o-wash . . . the first coin-operated laundry 


to receive this impartial endorsement of 
this qualified third party. 


McCall’s Magazine, leader in the field of women’s 
publications, says: 


‘‘We gave ECON-O-WASH our usual thorough 
evaluation, checking all aspects of this service which 

are important to both the patrons and operators 

of ECON-O-WASH laundries. Our engineers gave 
ECON-O-WASH equipment a thorough technical 
going-over and supervised McCall’s Field Staff in checking 
ECON-O-WASHES on the spot throughout the country. 
We were pleased with the results, and we believe that 
others will be pleased, too.” 


EVERY Franchised ECON-O-WASH coin-operated 
laundry will receive a complete “‘Use-Tested”’ 
Promotion Package to help merchandise this powerful 
endorsement and win new friends to their stores. 


The Fconowash Franchise means BUSINESS! 


Small Equipment Company, Cincinnati 12, Ohio c/o Dept. CO-8 


Gentlemen, I am interested in learning more about the ‘‘Use-Tested” 
endorsement and the complete story on the ECON-O-WASH Franchise 
that made it possible. 
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Readers SOUND OFF!! 


Soon after COIN-OP’s advertisement appeared in 


The New York Times, our office was flooded with 


phone calls and letters. Here are just a few 


letters representing most facets of our industry. 


Appreciated 


Your New York Times open 
letter of July 7 is an excellent 
presentation of the case against 
the DiCarlo Bill and a real con- 
tribution to the coin-op industry. 
Your support is widely noted and 
appreciated. 

D. W. Berguson 
Commercial Laundry Sales 
Philco Corp. 


Saluted 


A salute to you for your out- 
spoken, well-timed and, I hope, 
effective letter to Mayor Robert 
F. Wagner, which appeared in 
the New York Times. 

Right at a time when our in- 
fant industry lacks leadership 
(which it needs so badly) you 
have proven yourself a fine 
champion. 

Congratulations too on the ex- 
cellence of your publication 
COIN-OP which I have been read- 
ing with great interest since it 
first appeared a few months ago. 

You and your magazine de- 
serve not only our thanks and 
applause, but our wholehearted 
support whenever and wherever 
it is needed. 

I assure you, you will have 
mine. 

Mrs. Leon A. Friedman 
Closter, N. J. 


A Housewife? 


I read your open letter to 
Mayor Wagner in the Times re- 
garding the DiCarlo Bill. 
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Long before the coin-operated 
laundries were in existence, the 
people . . . kept themselves clean 
by doing their laundry in service 
launderettes by dropping off their 
bundles early in the morning and 
picking them up at their con- 
venience upon their return from 
work. . . . The owners of the 
service launderettes have worked 
hard and long hours to eke out 
a living for themselves and fami- 
lies with only an occasional legal 
holiday and Sundays to rest. The 
coin operated laundries in most 
cases are second income opera- 
tions and have ruined the service 
launderettes so much so that they 
are being dismantled or sold at 
next to nothing these days. What 
about the loss to the owners of 
the service launderettes? . . . The 
owners of service launderettes 
are compelled by law to close on 
Sundays and to be licensed... . 
In addition, in my neighborhood 
the open stores have become 
hang-outs . . . for hoodlems. If 
the DiCarlo Bill becomes law, it 
will give many persons employ- 
ment — the same pensioners 
whom you mention in your 
letter. 

I am a working wife and have 
been able to keep my clothes 
clean before the coin-ops were in 
existence. I used a coin-op once 
and found the machine filthy... . 
I am writing a letter to Mayor 
Wagner asking him to sign the 
DiCarlo Bill. 

A housewife 
Dear “housewife” 


We’re sorry you do not have 
the foresight to convert to coin- 
operation and give yourself and 
the public—whom you seem to 
have forgotten in your tirade—a 
break—Ed. 


Took Courage 


I was most interested in the 
open letter to Mayor Wagner 
which you had printed in the 
New York Times. It takes a cer- 
tain amount of courage as well 
as firmness of your convictions 
to have this letter printed under 
your signature. I extend my con- 
gratulations to you. I certainly 
hope you are successful in reach- 
ing the ears of the Mayor and 
that the questions you raise will 
meet with understanding. 

Oliver M. Mendell 
Assistant Vice President 
Chemical Bank 

New York Trust Co. 


Inspiring 

Let me congratulate you on 
the advertisement you had in the 
New York Times today. It is 
indeed inspiring to note that a 
publisher will really go to bat 
for his industry. 

Your advertisement is well 
couched, extremely logical, and 
should make a deep impression 
on Mayor Wagner. 

You are on good sound ground 
and I sincerely hope that your 
words are effective. 

R. C. Hughes 
President 
Hughes Corp. 
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Located in a huge shopping center, the Coin-O-Matic is the 
only coin-op in the area offering automatic ironing machines. 
For this reason, many customers drive past competition to 
patronize the store offering complete laundry services. 


Automatic 
ironers offer 
patrons complete 


laundry service 


AUGUST, 1960 


n late 1959, while planning their Coin-O-Matic 

Self-Service Laundry for the Green Acres 
Shopping Center in Detroit’s suburb of Warren, 
Michigan, partners Gloria Latos and Dick 
Pomante decided to include two coin-operated 
ironers as part of their setup. Since they were also 
installing 30 washers and 12 dryers, they felt that 
the addition of the ironers enabled them to offer a 
complete laundry service to customers. 

Before the ironers arrived, the partners 
questioned their customers. More than 40 
expressed interest in a demonstration and the idea 
of using the ironers on their weekly visits to the 
coin-op. The ironer manufacturer’s instructress 
came at 7:30 p.m. for several nights. Her 
demonstrations were very well attended each 
night. Ten hours of demonstration and instruction 
were given, and a steady clientele has developed. 

“Best of all,” says co-partner Pomante, “is that 
the families who use the ironer stay longer, do 
more of their total laundry here, and do more 
ironing each time they come. 

“These units have helped our business all 
around. We are now starting to get families 
coming to us from greater distances. They drive 
past competitors, just because we are the only 
coin laundry in the area offering automatic ironers. 
They come from as far as 10 miles, from Royal 
Oak and Utica. These families know they can zip 
through all their regular ironing in the half hour 
they get for 25 cents. Many of them spend more 
time and save more work by doing their shirts. 
Some customers are getting pretty good ironing 
dress shirts, frilly blouses and pleated skirts. Take 
shirts. One woman does as many as 10 in half an 
hour. That’s quite a saving over the $2.50 or so 
she’s been paying every week to have her 
husband’s shirts done.” 


High Traffic Location 


The partners chose a high traffic location. Their 
store is located between a National Supermarket 
and Woolworth’s. Grant’s, Kroger’s and 20 other 
stores offer a wide variety of goods to attract the 
public to this regional shopping center. Parking 
facilities are ample, and “at the door” unloading 
and loading of laundry is permitted. 

“With warmer weather, a lot of women are 
ironing summer things, polished cotton trousers, 
so-called wash and wear slacks, cotton blouses and 
sport shirts,” Pomante said. 

“One couple comes in weekly and spends an 
hour and a half. The husband does the ironing 
on the automatic unit. They have three children, 
about 12, 16 and 18, who often come with them. 
They all get a kick watching Dad operating the 
ironer . . . and so do the other customers! The 
other customers say, ‘If a man can operate one 
of those things—so can I! and so they try it too.” 

The man and several women were instructed 
by Mr. Pomante. The partners are experimenting 
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ANNOUNCING: 


Lint is caught in the filter, not on clothes, 
The famous Filter-Flo Washing System cleans 
and re-cleans the wash water. Filter serves 
as a detergent dispenser, too. 











A big family-sized load—10 pounds of dry 
clothes—can be thoroughly washed and rinsed 
in a single cycle. High spin speed extracts extra 
water—makes drying time quicker. 





A new General Electric Filter-Flo Washer, Model | 
WC-474T, is now available for commercial laundry in- 
stallations. No other washer provides all this: famous 
General Electric Co., 2 Filter-Flo Washing System that removes lint from wash 
MAC oh: neeientte 1, Ky. water, 10-Ib. capacity, extra-large opening for easy load- | 
ing, 20-minute complete cycle—and pushbutton selec- | 
tion of 4 wash and rinse water temperatures. 


Please send me by return mail full information on your 
Coin-Operated Washer, Model WC-474-T. 


These commercial Filter-Flo washers give fine results | 
NAME i under heavy use. The service record is good—provenin | 
ADDRESS 3 many coin-operated laundries already using them. | 





4 Progress /s Our Most Important Product 
8 SS 6GENERAL @ ELECTRIC 
CIRCLE NO. 116 ON POST CARD 
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with operating their coin-op on a partially 
attended basis. Instruction booklets and literature 
are handy to the machines, but the women seem 
to like personal instruction. 

Green Acres Shopping Center is convenient to 
Warren, Michigan, a family community of over 
20,000 homes with a total population of almost 
90,000. The 1970 estimated population is 
120,000. The community has sprung up in the 
last few years out of the farmlands, since General 
Motors put its Technical Center nearby, and 
Chrysler, Ford, Chevrolet and Briggs brought 
plants to the area. There is a variety of housing, 
including new single residence developments, 
modern apartment houses, and a few trailer camps 
in the perimeter, unzoned areas. 

Pomante said, “Some of our customers live in 
apartments where they have coin washers and 
dryers. They come here anyway because we have 
the automatic ironers. Some customers even wash 
and dry at home, then come here for the ironing. 
We also get a lot of women who are way behind 
in their ironing at home and come in here to 
catch up. They can often catch up on several 
weeks’ ironing in one hour! They get through in 
about one third of the time it takes with a hand 
iron at home. After they’re finished they are still 
full of pep—we tell them that our unit does a 








Instructress from ironer company watches while a customer 
(top) operates the machine. Realizing that many men will 
use the coin-op, instructress also demonstrates unit to man. 
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Business has increased since the dual automatic ironers were 
installed. Women often catch up on a week's ironing in an hour. 


better job with less than one tenth the effort of 
hand-ironing—and that’s a fact.” 

The average home in the area is in the 
$12-$15,000 class. The majority of residents are 
factory, shop and office workers. Often husband 
and wife both work and the percentage of “young 
marrieds” coming into the store is high. They 
frequently run three to five nine-pound washer 
loads each week. The ironers appeal to a steadily 
increasing number of these young marrieds. 
Posters and literature and sometimes an attendant, 
explain the time saving and energy saving that 
25 cents can bring. 

“By the end of 1960, we are confident that 
we'll have each unit averaging 12 hours of 
operation a day,” said Pomante. 

Most of the patrons using the _ ironers 
concentrate on flatwork, tablecloths, sheets and 
towels but, as one customer said, “Each time I 
use the equipment I get more things done in the 
same amount of time. Each time I learn to do 
more things. Now, I can do the ruffles on petti- 
coats and dresses. Next I’m going to try curtains.” 

Good evidence of the profits from the coin-op 
ironer installations in their store is that Mrs. 
Latos and Mr. Pomante are planning to install a 
third unit in their shop before the end of the 


year. O 


27 








Who Should Empty 


EMPLOYEE 


In the 


group arguing for employee 


coin- 


collection are people who, due to other interests, 
have no time to empty coin-meters themselves; 
owners having several stores, too far apart to 
make personal collection practical; owners who 
feel that the ritual of personal collection imposes 
a “horrible restriction” on their lives; owners who 
have found that employees making collections 
become all-around better employees. 


Owners who favor letting em- 
ployees empty the coin-boxes are 
generally those who own more 
than two coin-ops. They are also 
those whose duties in fields other 
than coin-op laundering keep 
them occupied to the point that 
they are not always available to 
perform this task. Still a third 
group of respondents comprises 
owners whose coin-ops are spread 
over a large territory, and for 
whom personal collection be- 
comes a geographic impossibility. 

A Southern operator, whose 
stores number seven and extend 
from mid-Georgia to southeast- 
ern Tennessee, finds that al- 
though he had been able in the 
beginning to make all his own 
collections, this has become im- 
possible. “The job of emptying 
coin boxes in all my stores had 
begun to impose a horrible re- 
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striction on my life,” he said. 
“All I could think of as I emptied 
my tills was the two boys I have 
working for me sitting nice and 
cozy at home. I felt it was also 
time to test once and for all the 
honesty of my boys.” The owner 
concludes that his two employees 
passed this acid test and between 
them empty the coin boxes in the 
seven stores. His evenings are 
now free, and his employees’ 
work performance is better all 
around, probably, he says, be- 
cause they appreciate the faith 
put in them. 


Employee trust a factor 

From Illinois, a COIN-OPerator, 
who is also a doctor, finds it prac- 
tically impossible to empty his 
own coin boxes. “My office 
hours, house calls and hospital 
time preclude taking any time to 


empty coin boxes at my coin-op,” 
he said. “Therefore, I knew 
when I opened that I would need 
someone I could trust to make 
my collections.” 

In California, an owner claims 
that to discourage any thought of 
attempted break-in and robbery, 
he empties his coin boxes every 
day. “I’ve got three stores, which 
total 68 washers, 18 dryers and 
two extractors,” he said. “I’ve 
also got a retail business that 
takes up plenty of my time. For 
this reason, I’m in favor of an 
employee collecting the coins. Of 
course, I’m at a distinct advan- 
tage because the man who col- 
lects for me, or helps me collect, 
has been in my employ for about 
15 years. But if this man were 
to suddenly stop working for me, 
I think I would still trust a new 
employee to do the job.” 

“Of course the employee 
should collect the coins,” says a 
Pennsylvania operator. “After 
all, people who own companies 
a lot bigger than mine trust em- 
ployees they don’t know half as 
well with hundreds of times the 
money that I get out of my ma- 
chines.” 

One most attractive feature of 
coin-ops is 24-hour availability— 
but there’s nothing attractive in 
working 24 hours.” 
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our Coin-Meters ? 


In taking the stand that the 
owner should collect the coins, 
respondents generally felt that 
letting an employee perform this 
function was relinquishing con- 
trol of the business. The extra 
time and effort taken on empty- 
ing the boxes, some said, was 
worthwhile in that a cause for 
distrust by both parties was thus 
eliminated. A further, simplified 
consensus was a man can’t be 
tempted if there is no temptation 
present. 

“We hire one person to keep 
our laundries clean,” says a 
Michigan COIN - OPerator. “He 
occasionally helps with repairs 
and opens and closes the store. 
But as for collecting the coins, 
that’s one chore I keep for my- 
self.” 


Not "looking for trouble" 


From Oregon, a_ respondent 
argues that letting an employee 
empty his coin boxes is giving 
up a large portion of control of 
his business. “The very survival 
of a coin-op business depends on 
the receipts taken from the tills 
of those washers, dryers and 
vending machines. Trusting the 
collections with someone else is 
asking for trouble.” 

An owner in Arkansas would 


coin-meters: “‘is 
business”: 


ee ee ee eee 


rather not “rock the boat” by 
permitting an employee to make 
coin collections. He adds that 
relations between he and his four 
employees are “just fine” now. 
“They have their duties, which 
include keeping the stores clean, 
making minor repairs, helping 
customers who need help. These 
duties do not—I repeat, not— 
include emptying the tills. In 
fact, I think they'd balk at any 
opportunity I'd give them to be 
responsible for cash collections.” 
“I’m from the old school,” re- 
ports a Maine cCoIN-OPerator, 
‘and being from the old school, 
I believe that employees, es- 
pecially those that have unskilled 
jobs, cannot be trusted with— 
and should not be tempted by— 
so vital a function as cash collec- 
tions. I won’t ask for trouble. 
I'll just take the extra time and 
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EMPLOYER 


On the owner-collection side of the coin are 
those who believe that having employees empty 
relinquishing control of the 
“is just not an employee chore”; “is 
inviting trouble,” etc. In short, their feelings can 
best be summed up by the statement made by 
one Maine coin-op owner; “Being from the old 
school, I believe that employees, especially those 
who are unskilled, cannot be trusted. 


make my own collections.” 

A Florida CoIN-oPerator, new 
in the business, finds that of nec- 
essity he must make his own col- 
lections. “At this point, I open 
my tills at least once a day, just 
to keep an accurate check on 
how the store is doing. Very of- 
ten, I make on the spot changes 
that will affect the volume my 
store is doing. If someone were 
collecting for me, I'd have to wait 
for the results, then act. By then, 
it may be too late. © 


What do you think? 


Do you believe that coin-meter 
collections are an employee func- 
tion, or, since meter receipts are 
so essential, they should remain 
the exclusive province of the 
owner. COIN-OP invites your 


views. Send your letter to COIN- 
op, 10 E. 40 St., N.Y.C., N. Y. 





29 


These women saved much time by drying 
their hair while their laundry was being 
processed in Julies washers and dryers. 


A one-two coin-op punch has 
meant success for Chris 
Blough of Benton Harbor, Michi- 
gan. One punch is in the laundry 
basket and the other in the head. 
It’s the second half of this one- 
two combination that’s, in large 
part, the customer attraction. 

Julie’s, Blough’s coin-op, fea- 
tures two coin-operated hair dry- 
ers and a_ special, mirror- 
equipped shampoo sink. 

Prime target of this combina- 
tion, says its owner, is the female 
market. “A coin-op should be a 
place where women are com- 
fortable,’ says Blough. “It 
should be designed with their 
tastes and sensibilities in mind, 
and it should offer a selection of 
conveniences attractive to them.” 
Adhering strictly to this credo, 
Blough constructed, from the 
ground up, a coin-op designed 
to attract—and keep—the female 
customer. 

The store’s two hair dryers can 
be operated for 30 minutes for 
10 cents. And many customers, 
rather than travel with wet heads 
—and many come from as far 
as 30 miles away—wait till they 
get to Julie’s to wash their hair 
as well as dry it. Often women 
come in pairs and take turns do- 
ing each other's hair. 

“While they're washing heads,” 
said Blough, “they’ve got laun- 
dry going in my washers and dry- 
ers. I’m not in the beauty parlor 
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Coin-op's hair dryers 


get female customers 


Julie's, 


in Benton Harbor, 


Mich., 


was designed from the ground up 


to appeal to and attract the ladies 


business, and don’t intend for my 
two hair dryers to constitute com- 
petition for them. My hair sham- 
pooing and drying setup is 
strictly impetus for women to use 
the laundry equipment.” 
Creature comforts also figure 
high in the retention of the fair 
sex’s trade at Julie’s. Instead of 
straight benches, there are a 
dozen contour chairs. “Women 
who are otherwise in a hurry to 
wash, dry and run, find my place 
so comfortable that they want to 
stay a while. What do they do 
so they can stay a while? They 
bring bigger laundry bundles.” 
Accommodating these “bigger 






bundles” are 26 single load 
washers, five double load ma- 
chines, a 25 pound washer-ex- 
tractor and 12 dryers. 

“In addition, I’ve taken firm 
steps toward the installation here 
of two coin-operated drycleaning 
machines,” said Blough. “The 
units I’m considering will handle 
an eight pound load for a dollar.” 

Still another method of angling 
his coin-op toward female trade 
is its name—“Julie’s.” “I noticed 


that women always remember a 
local laundry was named Ruth’s, 
and that they referred to the 
other 
place.’ 


other 
‘the other 


laundries as ‘the 
None of that 
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YOu v _ SINK Wity tN SOFT WarER 
TO SHAMPOg YOUR HAIR 
———— 


A large, mirror-equipped shampoo sink has been made available for customers who 
want to wash their hair while waiting for their laundry to be washed and tumble dried. 
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place’ stuff for me. That’s why 
I chose a woman’s name,” 
Blough said. He named this store 
for his daughter. 

Julie’s is as attractive outside 
as it is inside. Blough contracted 
an architect to design a compel- 
ling store front, which is topped 
by a roof of five linked semi- 
circles. A constantly revolving 
sign is set at roof level. 

The color scheme employed is 
a departure from that used in 
most laundries. “I got tired of 
seeing pink and blue coin-ops all 
the time,” said Blough. “After 
a while I felt like I was up to 
my neck with them. Just as in 


everything else in running this 
coin-op, I chose a color scheme 
that would appeal to the women. 
I decided on a pleasing combi- 
nation of pastels—green, orange 
and yellow.” This combination 
has been revolutionary enough to 
evoke criticism from other laun- 
drymen. “They say yellow is re- 
pellent to women,” said Blough, 
“but the women have commented 
that they liked it and they’re the 
ones who count.” 

One of the few coin-ops built 
in a shopping center in the 
southwestern section of the Wol- 
verine state, Julie’s was opened 
with a total investment of about 





Homemakers uses one of two hair dryers provided for her convenience by Chris 
Blough, Jr., Julie's owner. He also provides the ladies with the latest magazines. 
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The attractive coin-op is located in a 
large shopping center. Customers come 
to Julie's from as far as 30 miles away. 


$45,000. It takes up an area of 
32 by 50 feet. Blough has pro- 
moted his coin-op and the serv- 
ices it offers through radio and 
newspaper advertising. Radio 
time was bought in cooperation 
with other shopping center own- 
ers. “The local papers thought 
that the hair dryers made my 
coin-op distinctive enough to 
merit a two-page feature story,” 
said Blough. “In my newspaper 
ads, I don’t emphasize the hair 
dryers, but mention all the other 
extras that are available.” 

Julie’s is open 24 hours, seven 
days a week, and the lease, ac- 
cording to Blough, is about 30 
per cent higher that it might be 
at some other location. “But,” 
said Blough, “we are definitely 
gaining by the heavy traffic that 
comes from shopping center cus- 
tomers. 

“Women always appreciate 
what a retailer does for them. 
I’ve been in the laundry business 
for many years, but nothing I 
ever offered has captured femi- 
nine fancy like those hair dry- 
ers. They cost me about $190 
each, and they're worth every 
nickel of it, not necessarily in 
cash return, but in word of mouth 
advertising. In short, we’ve tried 
to make this coin-op a sort of 
home away from home for our 
customers. You know, that’s ex- 
actly what some of our customers 
called it.” O 
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INDUSTRY LEADERSHIP... 


















Editorial leadership makes COIN-OP “The 
Spokesman For the Industry.” The Editors 
of COIN-OP are talented, top-drawer per- 
sonnel who take an active interest in the 
field . . . are leaders in their own right. 
Their “reporting in depth” comes from a 
keen insight into, and an intimate knowl- 
edge of the business and its problems. 
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Thank you Mr. Reader for your oy 
whelming support, and acceptan 
of COIN-OP. Your plaudits ha 
poured into our offices...all call 
for more. More profitmaking ide 
and tips...more case histories} who 
successful operations... more pj} coin: 
motion ideas...more maintenan more 
features...more association news} fulC 
more guides to necessary equi will 
ment—in short, more of the sag COII 
“in depth” editorial reporting ti for < 
has made COIN-OP the authori ated 
tive voice of the coin-operated lai 

dry industry. 





Building Greater Profits for the Coin-Opay 


Laundry & Drycleaning Division ‘ul ed Bu: 


t FROM THE COIN-OP INDUSTRY 


AND THANK YOU TOO, OUR 
ADVERTISERS FOR YOUR 
CONFIDENCE IN COIN-OP 


































STARTING 
JANUARY 
1961! 


Beginning January 1961, you will 
get more...AND EVERY MONTH 
THEREAFTER. We are happy to in- 
form you of this exciting news. We 
pledge to you—our dynamic readers 
who make up the young, booming 
coin-op laundry industry—an even 
itenan} more exciting, informative and help- 
n news! ful COIN-OP Magazine for 1961. We 
y equi will strive, even more, to keep 
he sat COIN-OP the greatest single force 
ting tH for a bigger and better coin-oper- 
juthori ated laundry industry. 


ted la AN EXCITING EDITORIAL 


SCHEDULE PLANNED FOR 1961! 


e MORE Informative & Helpful Articles 

e MORE Business Promotion Features 

e MORE Case Histories 

e MORE Maintenance Tips 

e MORE Answers to Readers Problems 

e MORE Association News 

e MORE Coverage of Legislative Problems 
e MORE Surveys & Statistics 

Soin-Openry e MORE Directories of Equipment Sources 





[Wilt Business Publications Double IMPACT — Double VALUE 


j - | 
RLD * INP'AUNDRY » RENTAL LAUNDRY MANAGEMENT in OS 










MAKE 


iT 
BIG 


Customers patronize the largest 












supermarkets, gas stations, 
said Stanley Hansen, so he 


built the biggest coin-op 


Ww: to make it big in coin- 
ops? Then act big! Ac- 


cording to Stanley Hansen, Kirk- 
wood, Missouri, COIN-OPerator, 
you’ve got to install big, adver- 
tise big, promote big, and be pre- 
pared to deliver big when cus- 
tomers start using your machines, 
“If your store doesn’t live up to 
the expectations promoted by its 
appearance and your advertising 
claims, you won’t keep your cus- 
tomers,” says Hansen. 

Operating on the assumption 
that customers prefer to patro- 
nize the largest supermarkets, gas 
stations and restaurants, Hansen 
opened what is believed to be the 
biggest coin-op in the Midwest. 
The glass-enclosed, one story 
building that houses the coin 
laundry measures about 60 feet 
square and is equipped with 60 
washers and 20 dryers. The 
washers are laid out in two banks 
of 30, 15 back to back in each 
bank. The dryers are built into 
the left and right walls. 

Parking is also big. “I have 
not one, but two parking lots. 
There’s also room for more than 
10 cars on the side of the coin- 
op and about 20 cars in front,” 
said Hansen. “Parking space 
has its one obvious benefit—that 
of giving the customer someplace 
to keep her car while she’s doing 
the laundry. But here’s one bene- 
fit that rates a second look. Cus- 
tomers, especially the women, 
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will bring larger bundles of laun- 
dry if they know they'll only have 
to carry them a few feet and not 
half a block.” This theory is 
borne out day after day, when 
thousands of big laundry fami- 
lies flock to Hansen’s installation. 
The average usage, he reports, is 


three machines per customer. 
“One regular customer, doing 


laundry for others, uses 15 ma- 
chines at a time,” said Hansen. 
“That’s what I call a big re- 
sponse!” 

To get this “big response,” 
Hansen had to advertise and pro- 
mote via the “hard sell” method. 
The coin-op, opened in _ late 
1958, was sent under way with 
a fast and furious direct mail ad- 
vertising effort of 10,000 mailing 
pieces. These featured a photo 
of the coin-op’s interior, and copy 
messages stressing the economy 
and convenience of coin-op laun- 
dering. In addition, 5,000 flyers 
were placed under windshield 
wipers of all cars in every busi- 
ness area within miles of Han- 
sen’s location. Each mailing 
piece and flyer offered three free 
washes, plus free drying. The of- 
fer was good for three days, and 
girls stationed at the machines 
handed out nine dimes to every 
customer taking advantage of the 
opening offer. 

“You had to walk sideways 
and slowly to get through here 
during those first three days,” 


@ Customer (far left) loads one of 
60 machines 


@ Washday is often a family affair. 


@ Stan Hansen (below) believes in 
big prémotions and _ installations. 


@ Hansen (far right) installed fold- 
ing tables and vending machines. 


Hansen “And I’m 


reminisced. 
happy to report that volume has 
continued to be high without any 
additional special promotion ef- 
forts.” Hansen’s coin-op reached 


an early maturity indeed. It at- 
tained full potential volume with- 
in its first few weeks of operation. 

Operationally, Hansen lives by 
two tenets: fast customer turn- 
over and constantly operational 
machines. To keep customers 
coming and going as rapidly as 
possible, Hansen has taken a step 
beyond the already established 


in Hansen's store. 





ratio of four washers to one dry- 
er and reduced it to three wash- 
ers to every dryer. “This cuts 
down waiting time,” said Hansen, 
“especially in inclement, or dryer, 
weather.” During the winter, 
adds Hansen, many customers 
owning home washers bring their 
wet laundry to be dried at his 


coin-op. 
Volume at Hansen’s averages 
$2.50 per day per _ washer. 


That’s $54,750 per year on a 
seven day a week basis (and 


continued on page 50 





















| : caress Rubin Braun, Technical Editor 


WASHER DIAGNOSIS CHART 
PART THREE: Water System 





COMPLAINT PROBABLE CAUSE REMEDY 











water faucets closed 
hose or valve strainers plugged up 
hoses clogged, kinked or frozen 


timer maltunctioning 


water doesnt enter 
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wiring broken or cisconnected electrical part termina 
water-level switch defective clear obstruction in tube or replace 
mixing valve malfunctioning or di: . replace necessary part r valve ec 


connectea 





6. solenoids detect 8 neck with Test lamp, repla t ary 
9. temperatur slector switch defe 9 ck th tact Dp pla f ry 
hve 
0 XCESSIV 5 c n mixing  § reg TING V t Pk é 
Valve 
11. check valve r vacuum. breaker |. repair or rep ther par 
detective 
not water doesn ft 12. hot water supply blocked 2. check and rrect according to |, 2, 3, II at 
enter 13. heating system flow blocked 13 pen cut f ther valve } Jent j : 
14. ¢ peratur r tch dete “4 t and rer cessary 
tive 
15. selector switch wires reversed or 5. reconnect a jing ¢ } diagram 
disconnectea 
16. hot water enoid detective 6. test and replace if necessary 
17. solenoid wire fr d or discor 7. reconnect according to diagran 
nected 
18. hot and cold water hoses reversed 8. reconnect hot water hose t HOT" mixing valve inlet 
wart water doesn't 19. cold water supply blocked 9. check and correct according to |, 2, 3, || above i 
enter 0. timer malfunctioning 20. adjust proper timer contacts or replace ti | 
21. temperature selector switch detec 21. repair or replace switc! 





tive 


22. selector switch wires disconnected 22. reconnect according to wirina diaaran 






or reversed 






1d replace if necessar 





23. check with test lamp ar 
24. solenoid wires reversed 24. reconnect according to diagram 
25. hot and cold water hoses reversed 25. reconnect hot water hose to "HOT" mixing valve inlet 
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23. warm water soleno 






27. side solenoid or piston detec 27. clear piston block or replace solenoid 


28. solenoid wires disconnected or re 28. reconnect wires according to diagram 
versed 
29. mixing valve thermostat malfunc 29. replace thermostat or valve 

tioning 







30. temperature selector switch defec 30. repair or replace switct 
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31. selector switch wires disconnected 31. reconnect according to diagran 
or reversed 
32. hot and cold water hoses reversed 32. reconnect hot water hose to "HOT" mixing valve inlet 











water not hot enough 33. insufficient hot water supply 33. increase hot water tank capacity 


' 
rinse water too hot 26. cold water supply blocked 26. check and correct according to |, 2, 3, || above 
cold 
tive 
i 










34. hot water supply blocked 34. check and correct according to |, 2, 3, || above 
35. thermostat setting on heater or tank 35. reset thermostat to 160 degrees fahrenheit or above . 
too low ; 
36. low hot water pressure 36. place pressure regulator in cold water line cr a pump 
in hot line 
37. mixing valve malfunctioning 37. replace necessary parts or replace pump 
38. solenoid defective 38. test solenoid and replace if necessary 
39. solenoid wires reversed 39. reconnect according to diagram 
40. temperature selector set on ‘'warm'’ 40. reset on ''HOT''—replace switch if defective 






or defective 
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Vending service sparks profits 


Bronx, New York, owners added dairy 
vending machines and transformed a 
weak location into a borough show-place 


bold move by the new 
A owners of a Bronx, New 
York, coin-op, transformed a 
weak location into one of the 
borough’s show-place stores in 
just a few weeks. The move, 
made by Headquarters Laundro- 
mat, Inc., was to install what is 
reported to be the first auto- 
matic installation for vending 
dairy staples around the clock. 
According to Headquarters 
president, Carl Ulanoff, the 
Bronx store represents a_ pilot 
version of a junior corner groc- 
ery jointly conceived and engi- 
neered by a national distributor 
of coin-op laundry equipment 
and the manufacturer of the 
vending equipment. 
The bank of four double- 
column dairy venders, located 








along part of one wall opposite 
a row of 10 double-load wash- 
ers, features a variety of basic 
food commodities such as white 
milk, chocolate milk, bread, 
orange juice, sour cream, eggs. 

The units are stocked by a 
milk company and a bread firm. 
However, Ulanoff keeps close 
watch over the items being 
vended. This has enabled him to 
suggest menu changes to the 
suppliers. 

For example, he noticed that 
some weight conscious house- 
wives by-passed the milk until 
he had skimmed milk put into 
one machine. As a concession to 
those who need not watch their 
weight, Ulanoff plans to add do- 
nuts to the units. 

His observations of the dairy 


@4i 


Te] 


venders led him to conclude that 
milk is the biggest seller, with 
the quart orange juice containers 
a close second. More eggs were 
sold after he offered them in 
dozen and half dozen packs. 

“This vending set-up provides 
a service to the community as 
well as to the laundry custom- 
ers,” Ulanoff said. “It also gives 
us an attractive source of addi- 
tional income. We net about 
$40 to $50 a month from the 
four units.” 

Headquarters owns all the 
laundry equipment, which con- 
sists of 10 double, 10 12-pound 
washers, 10 dryers, laundry carts, 
soap venders and a coin changer, 
but it does not own the dairy 
venders. The dairy units are 
owned by the milk firm and 





bread company. These food sup- @ 
pliers merely lease the space in § 


the coin-op. 
The milk company pays Head- 


quarters Laundromat 2% cents © 


per item sold and stocks the ma- 
chines with the orange juice, 
milk, chocolate drink, eggs and 


sour cream. This 24% cents per ® 
item works out to about 10 per § 
cent of the price of a quart of # 


milk—the largest selling item. 
Ulanoff pointed out that “it’s 


the laundry store that brings the =e 


people into the coin-op. We’re in 
the laundry business and do not 
intend to go into competition 
with grocers.” As far as Ulanoff 
knows, there have been no com- 
plaints from the neighborhood 
grocers about his vending ma- 
chines. 

“The dairy staples are offered 
as a convenience to our cus- 
tomers,” he said. “Our profit 


(which he was reluctant to re- § 


veal) comes from the laundry 
equipment. The vending ma- 
chine, phone or anything else we 
might put into the store to pick 
up a few cents merely represents 
gravy,’ he said. “I assure you,” 
he concluded, “we could not stay 
in this location with the money 
we get from the dairy venders.” 

However, the sales manager 
of the national coin-distributor 
clarified his own estimate of the 
installation with: “The favorable 
profit picture involved in_ this 
test has influenced us to try to 
include this type of set-up in all 
of our future stores.” 

He also said that kids have a 
habit of getting hungry when all 
the stores are closed. “Or,” he 
added, “sometimes unexpected 
company arrives. So, Dad goes to 
the nearest coin-op to bring 
home the snack. Naturally, this 
all brings us extra business.” 

Headquarters, which owns 
another coin-op in Brooklyn, 
N. Y., feels so enthusiastic about 
the vending operation, that 
they’re contemplating a similar 
installation in their Brooklyn lo- 
cation. “It’s a bold move, but this 
is a young industry that needs 
imaginative and aggressive lead- 
ers,” Ulanoff said. O 
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“This bank of eight dairy vending machines are offered as a convenience to customers,” 
said Ulanoff. We're in the laundry business and do not intend to go into compe. 
tition with grocers,” he said. ‘There have been no complaints about venders. 





Equipment is kept in top working order. Here Ulanoff oversees a repairman tackle 
the innards of the large capacity washer's timing mechanism, Notice how re 
the stainless steel washing machines are kept. The store has 10 large washers. 
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Customers Keep 


Coin-Op Clean 


To Bernard Mintz, owner of the 23-washer 
Your Coin-op Laundry, in Chicago, it seemed 
that his store was being used by the entire popu- 
lation of Illinois as a trash basket. There was no 
time during the day when he couldn’t enter the 
store to find newspapers and cigarette butts all 
over the floor, soap powder caked on the ma- 
chines, and what’s worse, rowdy youngsters slam- 
ming washer-lids down with violence enough to 
crack the sturdiest porcelain or enamel. 

The only solution appeared to be the combina- 
tion of expensive additional custodial help and 
asking local police to keep an eye on the store, 
something the police don’t always have time to 
do. This was, at best, unappealing. 

Then a solution occurred to Mintz that at first 
glance appeared almost contradictory: Why not 
let the very people responsible for the mess clean 
it up? Why not take advantage of the greatest 
cleaning-up force yet—the customer? 

Mintz decided that the only way to accomplish 
this minor miracle was to appeal to his customers’ 
inherent sense of neatness and cooperation. And 
the way to do this was to give customers the 
impression that the coin-op was a neighborhood 
property; that it was as much theirs as anyone’s. 
Mintz’s device was very simple and very inex- 
pensive. Three signs hang at eye-level on the 
wall at which the machines are placed. Mintz 
alternates them from time to time, but the usual 
theme is something like, “This is a Neighborhood 
Laundry—You Are Part of This Neighborhood,” 
or, “Think of This Store as You Would Your 
Home—and Keep it Just as Clean.” 

This approach takes full advantage of the de- 
cent instincts Mintz feels most people have. And 
the results seem to confirm his faith. Women, 
even though they are in a hurry to drop off wash 
and do some shopping, now take time to clean 
off the washers they have been using. They go 
to the extent of bringing along a cloth for that 
purpose, which is later tossed into the dryer, 
along with the wash. The signs have inspired 
parents, formerly heedless of their children’s be- 
havior, to prevent children from littering or dam- 
aging the premises. 

Mintz tells of the time he walked into the store 
“disguised” as a customer, and found a woman 
scolding two boys, not her own, for marking up 
the face of a washer with a crayon. Her remon- 
stration to them was: “You wouldn’t do that in 
your house, why do it in your coin-op laundry?” 

Response has been so enthusiastic that Mintz 
was compelled to install a wall-rack on which to 
hang cleaning rags. The whole project can be 
considered a total success. O 
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Soft water attracts 
new customers’ 





BRUNER Water Softeners 


offer you all these outstanding features 
These are some of the reasons why more laundry store 
owners choose Bruner Water Softeners than any other 
brand: ™ GALVANIZED TANKS. All Bruner Softener tanks 
are double-dip galvanized inside and out for long, trouble- 
free life. ™ OVERSIZED PIPING. Piping is designed to sup- 
ply the high flow rates necessary for efficient laundry opera- 
tion. Cuts maintenance costs. Bruner Soft Water prevents 
sludge and lime soap build-ups on laundry equipment. 
@ IMMEDIATE DELIVERY. Bruner softeners are sold every- 
where, available immediately from your regular laundry 
equipment distributor. M@ ALL SIZES. Bruner Softeners, both 
automatic and manual, come in 9 different sizes with ex- 
change capacities ranging from 200,000 to 900,000 grains. 

And remember, Bruner-soft water means brighter, fluffier 
washes .. . keeps customers coming to your store. Ask your 
distributor about Bruner Softeners today. 


BRUNER Corporation 

Milwaukee 9, Wisconsin 

Division of HAGAN Chemicals & Controls, Inc. 
CIRCLE NO. 107 ON POST CARD 





39 












A “Serviceman’s Dream’. Remove two screws from 


the toe plate and the front panel raises for access to 
the entire front of the machine. 









Saciak wasnt® 
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Remove two screws and the entire top opens. Top 
and Front panel uni-hinge provides access to all Parts 

without moving machine from its location. ] 
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THE p) \ 2 » 
A NEW HIGH TORQUE TIMER, accessible through 
NEW Si EED QUEEN A203 the coin box access oer requires . saaeie pu al 


cycle the machine completely. Cannot be blocked on 


COMMERCIAL AUTOMATIC WASHER agree 


Despite Speed Queen’s nationally known, enviable reputation for “low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 





Add to those new features, the perfectly balanced, two-an-hour Speed 
Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. Speed Queen washer parts are avail- 


able in over 140 major cities in United 
States and Canada. 











j | TUB is filled faster, with a new high capacity aerated 
| - e | waterfall inlet. Air Gap is above machine top. Specifi- 
Commercial Dept. V cally designed to prevent back-up and splash of water. 
SPEED QUEEN | 
A Division of McGraw-Edison Company, | 
Ripon, Wisconsin | 
| | 
| | 
For complete details NI ctl hd acl 
of the new A203 | | 
and other Speed Queen | ADDRESS sid 
Commercial Laundry Equipment, : 
fill out and mail yp cffy_________ } 
this coupon. | I , —_ - :, 
| l NEW TAMPERPROOF RIGIDITY and Strength. Two OR 
iit tA bolts and bracket tie sump tub, side panel, coin box ° 
l | all together. Access to bolts is only through coin box IRON 
j | service door. 
CiNCLE MNO. 135 ON POST CARD 
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Wolverines to meet 


The Automatic Laundry Asso- 
ciation of Michigan will hold its 
state convention September 24 
and 25 at the Lake Valley Re- 
sort, Grayling, Michigan, accord- 
ing to association president Bill 
La Grow. Speaking at special 
sessions will be Dan Christensen, 
A.I.L. engineer, and Gill Smith 
of the Brown and Pratt Co. of 
Indianapolis. Christensen will 
lecture on the Institute’s experi- 
mental coin-op and Smith will 
talk about packaging and mer- 
chandising for the automatic 
laundry. Local real estate man 
John Bruun and Jack Alef, presi- 
dent of the Grayling bank, will 
also address the sessions. 


Coin-op creed 


A code for the operation of 
coin-ops has been drafted by the 
Coin-Operated Self-Service Laun- 
dry Owners’ Association of 
Greater Detroit. The nine point 
program, communicated to mem- 
bers via the organization’s news- 
letter, emphasizes neatness and 
cleanliness. Also stressed in the 
creed is the need to keep custom- 
ers through convenience items, 
such as adequate seating and 
courteous treatment. 

The Detroit group also reports 
that it has been ruled tax ex- 
empt by the United States gov- 
ernment. Classified as a “busi- 
ness league” by the Internal 


Steve Blickstein, Associate Editor 


does not have to file an income 
tax return. The ruling became 
effective last May 17. 


Dark Clouds in Chicago 


The Chicago Laundry Owners 
Association has begun a direct 
mail campaign, both among its 
members and the general public, 
to have unattended coin-ops out- 
lawed in the Windy City. In ad- 
dressing politicians, the associa- 
tion’s letter calls coin-ops a “new 
danger present in your com- 
munity.” Further, the letter calls 
coin-ops “a serious hazard to the 
health, safety, and very lives of 
the people living in your district.” 
Attached to the letter is a photo- 


Revenue Code, the association stat of several newspaper ac- 


Add Extra Income to 
your COIN STORE 


New IRON-A-WAY 


Coin-Operated Ironing Service 


Hand finishing with STEAM... New IRON-A-WAY serves a sensible 
purpose in providing a utility that is a basic necessity.—Rugged con- 
struction . . . G.E. steam and dry combination iron (cord can not be 


























through 
push to 
cked on 























y aerated disconnected) . . . two slot meter for 10 or 25c coin. . . perforated 
of mene steel ironing board... IRON-A-WAY will round out your equipment 


right down to the finish . . . creates good will and competitive 
advantages. 


For details contact your authorized distributor. ............000cc eee eee ceseceeees 


Laurence C. Smith Co., 124 Headson Drive, East Syracuse, N. Y. Consolidated Industries, 

P. O. Box 240, Hopkinsville, Ky. Holsinger Equipment Co., 212 Puyallup Ave., Tacoma, 

Wash. Small Equipment Co., 5010 Section Ave., Cincinnati, Ohio. Joseph Brislane 

Co., Mfg's. Rep., 3330 Olive, St. Louis, Mo. lowa Zone Distributor, 1406 E. 

Grand, Des Moines, lowa. Midwest Laundry Mach., 4916 Underwood, 

Omaha, Neb. Cliff Boyd, Mfg's. Rep., 1569 Jackson, Oakland, Cal. 
Rich Laundry Mach. Co., 1514 Wealthy S.E., Grand Rapids, Mich. 
Dongieux's, Box 1174, Jackson, Miss. 





igth. Two 
coin box 
coin box 


OR... write 
IRON-A-WAY COMPANY INC. 
PEORIA, ILLINOIS BOX 326 PH 4-0926 


Canadian Sales ... contact... 


The Jay-Lee Enterprises, 631 Evans Ave., Toronto 14, Ont. 
CIRCLE NO. 121 ON POST CARD 
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counts of a hotel fire in Gary, 
Indiana, which was said to have 
started in a coin-operated laun- 
dry. In winding up its bulletin, 
the association urges both mem- 
bers and public to help the fight 
by sending in any information 
concerning “fires, gambling, rob- 
bery, rowdyism, or juvenile mis- 
chief.” 


Movies Anyone? 


chandising Association has made 
nine 16 mm sound films available 
to its members to aid in public 
relations efforts for vending ma- 
chine operations. The films, some 
of which are in color and which 
rent for $15, are available di- 
rectly from the N.A.M.A. 


A.I.L. Handbook 


A comprehensive handbook 
on the care of fabrics will be dis- 





The National Automatic Mer- tributed to A.I.L. members ac- 
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Laundry Floods!* with... 


SUDS-O-SEAL 


¢ FLOODS caused by water and suds overflow at the stand pipe drainage 
behind the machines. FLOODS caused by a drain hose kicking out of place. 












meme em pw enn ee 


$750 FOR EACH 4” STAND PIPE 
INSTALL YOURSELF in a few 
minutes. Place SUDS-O-SEAL and 
drain hoses in the stand pipe — 
Tighten 4 bolts — soft nana seal 
expands to grip each drain hose and 
the cast iron stand pipe! 


Insert drains 
from up to 4 
washers 


SUDS-O-SEAL 


STAND PIPE 4" 


STOPS 
EXPENSIVE 
FLOODS! 


; SUDS.O-SEAL pre 
J ( vents hoses from kicking 
; out of place — prevents 
. overflow of excess suds or water 
behind the machine — SUDS-O-SEAL is a must for your Coin-Op Store. 


¢ SIMPLE e FOOL PROOF e EASY TO INSTALL 


WHY WORRY ABOUT FLOODS IN YOUR STORE — ORDER TODAY! SUDS-O-SEALS 
will save many times their cost in possible damage or liability claims. SAVES 
expensive cleanup costs! 


Average installation requires 5—SUDS-O-SEALS—ONE SEAL FOR EACH 4" open stand 
pipe — $7.50 for each seal. 


ORDER TODAY! 


25% cash with order — balance COD or prepaid if cash in full with order. Specify make 
of washer when ordering. 


ALSO AVAILABLE THROUGH YOUR LAUNDRY DISTRIBUTOR 


SUDS-O-SEAL Gompany 


1832 SUFFOLK RD. COLUMBUS 21, OHIO 


DISTRIBUTOR INQUIRIES INVITED 
CIRCLE NO. 138 ON POST CARD 
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tively participating in the PR for 
PL program. Written under the 
byline of Mrs. Anne Sterling, 
the handbook is part of the asso- 
ciation’s national public relations 
program and is to be a consumer 
aid. 


Bay State Legislation 


A bill is now before the Massa- 
chusetts state legislature which 
would authorize the state’s Mer- 
cantile Affairs Committee to con- 
duct an investigation relative to 
clarification of Sunday laws, re- 
ports the Massachusetts Laun- 
dry Owners’ Association. The in- 
vestigation would be to deter- 
mine the advisability of Sunday 
law revision. Another bill, this 
one to allow coin-ops to stay 
open on Sundays, has been re- 
ferred to the next annual session 
of the legislature. The eventual 
disposition of this legislation, 
says the association, will depend 
heavily on the outcome of the 
proposal to establish a Sunday 
law investigating committee. 


New Yorkers Fined 

Fifty-five operators of | self- 
service automatic laundries in the 
Bronx, New York, convicted by 
the unanimous decision of the 
three-judge Bronx Special Ses- 
sions Court, paid $2,500 on 500 
summonses issued since July 
charging them with violating Sab- 
bath no-work laws. 

Noting that the law allowed 
work on Sunday if it was neces- 
sary, Hyman Bravin, attorney for 
the operators, contended in the 
two-day trial that operation of the 
laundries was not a trade, but a 
necessity. 

He introduced testimony of 
Bronx residents who said _ their 
employment and other responsi- 
bilities prevented laundering ex- 
cept on the sabbath. 


Sunday Washing Legal 

In a precedent-setting case in 
Yonkers, N. Y., County Judge 
Frank S. McCullough reversed a 
ruling of the Yonkers City Court 
that Sunday coin-op activity 
“creates a disturbance, noise and 
commotion” which violates the 
Sabbath. Further, a New York 
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Leadership in styling . . . engineering features 
. design . .. quality materials and workman- 


f | ship mean outstanding performance. These 
“ae | —— qualities blend to produce Tumblette by 
@® — Cook. It takes all these things to be a leader 
. it takes Tumblette by Cook to have the 
For illustrated brochure and Leader Look. 
name of nearest distributor, 
write — 6024 


COOK MACHINERY co, INC. 


Manufacturers of the Only Complete line of Open 


4301.S. Fitzhugh Ave. Fe] tera cow > fol Telephone HAmilton 1-2135 
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State Penal Law statute bars un- 
necessary business on Sunday 
that “interferes with the repose 
and religious liberty of the com- 
munity.” 

The controversy began on Sun- 
day, August 16, 1959, when 
parishioners of five nearby 
churches, and the police, spied 
on the Andob automatic laundry, 
214-16 Ashourton Ave., Yonkers. 
No Andob representative was 
present in the building, but after 
several persons were observed to 
have entered the building with 
bundles of dirty clothing and 
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come out with clean ones, police 
served a summons on Andob 
officers. After a court trial, City 
Judge Albert L. Fiorillo, on the 
following January 14, convicted 
the company and levied a $10 
fine. 

In an appeal trial, Judge Mc- 
Cullough ruled that court de- 
cisions concerning the statute 
were conflicting and confusing. 
He ordered the fine returned. 

It is now legal to wash clothes 
in coin-operated, self-service pub- 
lic laundries in the city of 
Yonkers, New York. 
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MONEY MAKING VENDING MACHINES are stocked with... 


detergent with a new 
Removes all kinds of 


dirt in hard or soft water. Gives a new- 
goods look even to old fabrics. Washes so 
fresh and clean your customers will see 


The double action dry chlorine bleach that 


both dissolving and 
ssolves many types of 


stains other bleaches fail to remove... 


The bleach in a water soluble packet that 


MINISUDZ The controlled suds 
miracle brightener. 
and feel the difference. 

HYCON 
removes stains by 
bleaching. Safely di 
even mildew. 
LESTARE 


is safe for all fast 


colors and washable 


fabrics including silk, wool, synthetics 


and wash ’n wear. 


MINISUDZ and HYCON packets are packed in cases of 250, 
LESTARE in cases of 400 packets. These products are also avail- 


able in bulk for attended automatic | 
plete information on Keever-Beach A 


aundry use. Write for com- 
utomatic Laundry products. 





KEEVER 


THE KEEVER STARCH CO. COLUMBUS 16, OHIO 
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NEW @ 
OPENINGS 


Northeast 


Globamatic, Inc., a new Philco 
Bendix coin-op, has been opened 
in Southbridge, Mass. 


The town of Hull, Mass., recent- 
ly saw the opening of the Surf 
| Laundercenter. 


A Philco Bendix Laundercenter 
has been added to the Bedford 
Shopping Center in Bedford, 
Mass. 


Andrew and Elvira Lucido an- 
nounce the opening of a Philco 
Bendix coin-op in Dorchester, 
Mass. 


Nathan Samors is the owner of 
two new Philco Bendix Launder- 
centers, located in Fall River, 
and North Attleboro, Mass. 


Country Club Laundercenter, 


Colebrook, N. H. 


Foley’s Laundercenter, Rutland, 
Vt. 


Gerald Nelson, Millinocket, Me. 


Wilton Laundercenter, Wilton, Me. 


Northwest 
Mike Paluck, 12311 S.E. Divi- 
sion St., Gresham, Ore., has 
opened an Econ-O-Wash laundry. 


South 
H. C. Pierson has opened his 
third Laundercenter in Colum- 
bia, S.C. This store is equipped 
with 20 double-load washers, 6 
single load washers and 10 dry- 
ers. For the comfort of his cus- 
| tomers, Mr. Pierson has installed 
an air conditioned waiting room. 


| July 4 saw the opening of the 
| biggest laundercenter in Sunny- 
| side, S.C. Owner, Sumter Moore, 
| has installed 20 double-load 
| washers, 5 single-load, 10 dryers, 

and an air conditioned waiting 
| area. 


continued on page 52 
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PROFIT-PROVED: 


Maytag’s complete Coin-operated Laundry Package— 


pays off fast in new stores and old ones, too! 


| OPEN 24 HOURS q | WASH 
| > 7 DAYS AWEEK 25° 


— om 
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The new Maytag Coin-operated Laundry Package 
is designed to help you open flourishing new coin 
laundry stores, or put profitable new life into old 
stores (either conventional or coin-operated). 


MAYTAG’S 7 SPECIAL 
SERVICES GET YOU STARTED FAST! 


1. Financial help—Successful coin-laundry case 
histories help you chart a clear financial course. 
Well-known success of coin laundry operations 
makes borrowing easy. Only a moderate down 
payment is required. 

2. Selection of buildings, locations — A proved 
method of rating locations—based on hundreds of 
successful cases—assures the best possible loca- 
tion for your store. Complete facts on building 
sizes, types, parking, traffic flow potential, etc. 

3. Technical know-how-—Specific information on 
water systems, electrical service requirements, 
plumbing facilities, hardness of water in local 
area, and many other vital facts. 


4. Advertising — You are supplied with a com- 
plete advertising service, including illuminated 
outdoor signs, colorful window displays, adver- 
tising mats and layouts, handbills, interior dec- 
oration, instructional signs. 


5. Promotion—You have access to our idea file on 
proved successful promotion activity. These are 
the promotions that can multiply your traffic flow 
overnight. 


6. Grand opening—You get full facts on conduct- 
ing a grand opening “spectacular,” proved suc- 
cessful and personalized to suit your needs. 


fee 
ia: 


—— 


7. Equipment — Most important, the washability 
and dependability of the new Maytag Coin 
Washer is the cornerstone of profitable coin laun- 
dry operation. Its 20 built-in features — checked 
and approved by coin laundry operators and dis- 
tributors—give you a rugged, tamperproof washer 
that’s foolproof to use. Equipment includes 
Maytag Gas or Electric Coin Dryers, plus, heavy- 
duty commercial dryers, water systems, high- 
profit vending equipment for bleaches, deter- 
gent, etc. 

For further information on Maytag’s complete 
Coin Laundry Package, mail coupon below. Start 
improving your profit picture now. 


YOUR CUSTOMERS KNOW 








MAIL NOW FOR FULL INFORMATION! 
The Maytag Company, Newton, lowa, Dept. CO-8 


Gentlemen: Please rush me full information on the 
Maytag Coin-operated Laundry Package, and on new 
Maytag Coin Washers and Dryers. 
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Dominick Gatto, Assistant Editor 


Rowe Mfg. Co., a subsidiary 
of Automatic Canteen Co. of 
America, has announced the pro- 
motion of Raymond R. Leonard 
to president of Rowe. Leonard, 
who joined the firm in 1954, suc- 
ceeds Robert Z. Green, who con- 
tinues as chairman of the execu- 
tive committee and a member of 
the board of directors of Auto- 
matic Canteen. 


The acquisition of ABT Mfg. 
Co., manufacturer of electronic 
control devices for coins and cur- 
rency, by the Automatic Can- 
teen Co. of America, has been 
announced by Nathaniel Lev- 
erone, Canteen chairman. The 









a: 


purchase of ABT, a_ wholly- 
owned subsidiary of Atwood 
Vacuum Machine Co., is an ex- 
change of stock transaction. Fur- 





Atwood 


Leonard 


ther details were not disclosed. 
The acquisition, said Leverone, 
provides Canteen with the elec- 
tronic coin-and-bill changing 
components and control devices 


which are essential parts of to- 
day’s modern vending machines, 
Automatic Canteen is the largest 
company in the automatic vend- 
ing field. Seth G. Atwood, presi- 
dent of ABT, will continue to 
have an active interest in ABT 
operations. He also becomes a 
member of the Canteen board of 
directors. 


National Dryer Corp., Brook- 
lyn, New York, has been named 
exclusive national distributor for 
Sahara Dryers. In addition, Wil- 
liam Angely was named national 
sales manager for the line of 
dryers. 


Ralph M. Pansek has joined 
Calusa Chemical Co., Inc., as 
Advertising and Sales Promotion 
Director. Calusa manufactures 
commercial laundering products, 
Pansek recently received the Co- 
lumbia Broadcasting System mer- 
chandising award for his connec- 


Rust Free HOT WATER 


NATCO is UNCONDITIONALLY 
GUARANTEED that it can never 
cause rusty wash water. 


0 
7 












Here is positive proof why: 


Wash water flows only through copper heat 


exchanger. 


NATCO is indirect-fired, guaranteeing years 


of troublefree operation. 


Extra large built-in heat reserve, eliminates 


rusty storage tanks. 


Positive temperature control of wash water at 


all times. 


Thousands in continuous use since 1946. 





NATIONAL COMBUSTION CO. 





101-06 43 AVENUE e 
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Wil- The Super-Safe 

onal 300V Multi-Changer 

+ Of e All new Maximum Security Vault, with 
quadruple locks . . . two internal screw-type, 
and two case-hardened, UL approved locks 

outside. 

mee e@ Proven dependability —in over 20,000 auto- 

Bhs matic laundries. 

= e@ Up to $420 in capacity. 364 models to fit 

— every need. 

cts. 

Co- The All-Electric 

_ Standard Change Master 

nec- i “ 
e Largest capacity changer ever built. Holds 
up to $1,000 in change. a 1 bunts 


@ Rugged 3/16 inch vault-type casing with ‘ = 
quadruple locking mechanism, and built in aoe QUARTER 


burglar alarm switches. 
a 


by STANDARD CHANGE ~ MAKERS, inc 


e@ Interchangeable units can be changed in 
seconds. 


@ One coin slot. Large return tray. 





@ Super-silent operation. 
See your local Standard dealer, or write direct 
for full information to: 


| STANDARD CHANGE-MAKERS, INC. 
422 E. New York St. + Indianapolis 2, Indiana 





CHANGE MASTER 


World’s largest manufacturer of separate 5¢, 10¢, 
25¢ and 50¢ coin changers. District offices in 18 
cities throughout the United States and Canada. 


Also inquire about 
“ Insurance for STANDARD 
CHANGE-MAKERS and these 


| 
| 


rl other STANDARD products 





SINGLE-COIN CHANGER, COUNTER MAXIMUM SECURITY 
WOU LTO e a VAULTS 
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tion with a syndicated television 
show. 


A visit to the Maytag Co. 
headquarters in Newton, Iowa, 
has been made by 10 representa- 
tives of the Armstrong Com- 
mercial Laundry Distributing Co. 
The Oklahoma City based firm, 
which sells Maytag coin-op 
equipment in Oklahoma, most of 
Kansas and Nebraska and the 
southwestern corner of lowa, was 
headed by Olen Armstrong, 
president. Others include B. 
Grigsby, W. Reynolds and W. 
Lechtenberg, all of Oklahoma 
City; A. Nicholas, Tulsa; L. 
Gaberino, McAlester, Okla.; W. 
Johnson, Omaha; D. McCready, 
North Platte, Neb.; M. Miller, 
Pleasanton, Kan.; and W. Mat- 
lock, El Dorado, Kan. 


Exclusive sales rights of Jet 60 
commercial dryers have been ac- 
quired by Clesco National, Inc. 
The units were developed espe- 





DONT 
RENT! 
ERECT 
THIS 


SLICK FABRICATED COIN-OP BUILDING 
$8500 


F.O.B. Lafayette, Ind.; Horseheads, N. Y.; Tyler, Texas 


24’ x 52' model for only ...... 


© Completely erected @ Floor to ceiling picture-frame aluminum 
glass front includes 2 sliding doors, 2 windows, 2 swinging doors ® 
104’ inside fluorescent lights, 2 outside recessed lights in porch 
room light, 4 inside receptacles @ Insulation in 
walls and ceiling @ Roof and exterior of lifetime aluminum ¢ 
Interior dry-wall construction, taped, ready for your color scheme 
@ Aluminum side door and louvered utility room door ® Gas 


ceiling, utili 


furnace 
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FHA FINANCING TERMS 


FHA financed up to $3500 under Title 1, Class 2 (a), 


Section 201.1 (i) 
JOBBER INQUIRIES INVITED 


3201 South Clinton Street 





Phone H-3232 





cially for Clesco under the Jet 
brand name. According to Alan 
Foster, Clesco’s president, the 
smaller capacity dryer is ideal for 
coin-ops because customers tend 
to underload rather than overload 
dryers. 


New distributor for General 
Electric commercial laundry 
equipment in New England has 
been named by G.E. The dis- 


tributor is Martin J. McPike, 
Automat Laundries, Cheshire, 
Connecticut. 


Herb Webber has been ap- 
pointed a salesman for the Du- 
plex Equipment Co., Inc. He will 
cover the Syracuse-Utica, New 
York area and will assist upstate 
sales manager, Al Riszk. 


A new building has_ been 
erected by the Pellerin Milnor 
Corp., to house all raw materials. 
The expansion has been neces- 
sary, claims Norvin L. Pellerin, 











. = i 
T | 41 
VIKING 


VIKING 
CONSTRUCTION 


Nationally advertised 
VIKING construction built 
exclusively for Slick Drive- 
Up Stores by NATIONAL 
HOMES, famous builder of 
quality, prefabricated 
homes. 
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president, due to the heavy pro- 
duction of combination washer- 
extractors which have been added 
to the rest of the Pellerin line. 


Election of G. Edward Horne 
to the board of directors of 
Ironrite Inc., has been announced 
by the company. Horne will also 
serve as chairman of the board’s 
executive committee and has been 
appointed the Ironrite chief ex- 
ecutive officer. C. E. Mollhagen 
remains as chief operating of- 
ficer of the Ironrite division. 


Complete distributing _facil- 
ities to serve eastern Tennessee, 
east Kentucky and southwestern 
Virginia, have been opened by 
Rembert-Moore Machinery Co. 
in Knoxville, Tenn. The firm dis- 
tributes Philco-Bendix commer- 
cial laundry equipment in the 
Carolinas. The facilities, headed 
by J. W. Ray, consists of office, 
warehouse and parts department. 
This new Knoxville office brings 
to a total of three Rembert- 
Moore office-warehouses. 


Outstanding achievement in 
business and contribution to in- 
dustrial development, earned Sid 
E. Danenhauer, president of Sid 
E. Parker Boiler Mfg. Co., a 75th 
Anniversary Medallion of Merit 
from the University of Arizona. 
Danenhauer was the only Cali- 
fornian to be so honored. He is a 
1939 Alumnus of the University. 


An educational coin-op clinic, 
conducted by Loomis Bros. 
Equipment Co., Des Moines, at- 
tracted more than 200 coin-op, 
laundry, and drycleaning plant- 
owners. The weekend clinic’s 
theme was “Where Do We Go 
From Here.” The newest types 
of coin-op equipment were 
shown. 


Automatic Canteen Co. of 
America is inaugurating a nation- 
wide program to train technicians 
in the service and maintenance 
of their “Bill Changer” currency 
changing equipment. ABT Mfg. 
division of Automatic Canteen, 
makers of the “Bill Changer” 
claim it can be scheduled for any 
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= GAS-FIRED 


* | COMMERCIAL 
WATER HEATERS 


cil- 

see, ° 

fern ° 
by @ The tougher the water heating job, the more likely it’s being : 

Co. handled with a Burkay gas-fired hot water system. That’s why : 

dis- more and more self-service laundry operators choose .. . insist ° 

po on... Burkay for the clean hot water so vital to their business : 

ind and yours. : 

ice, Dependable? Every Burkay unit is backed by more than : 

oe twenty years of leadership in commercial water heating... an ° 

ings ; ; ; ; : GER 

ert important consideration which becomes all the more important a 2 

during those hours when your store is left unattended. REY 

in Thrifty? Burkay’s efficient low-bulk copper-coil construc- (H} 
i tion delivers extra gallons of clean hot water for every fuel dollar 

Sid you spend .. . actually pays for itself, considering the thousands 

Sid of gallons involved. G 

hr And ... since all waterways are of rust-proof copper, brass 

ona. 

~ali- 


is a 
sity. 





or bronze . . . your hot water will be as sparkling-clean years from 

now as the day your Burkay system was installed. 

; Soy 
Learn all about these and other important Burkay benefits . . . Vy 


to make your self-service operation a more profitable one. Con- 


inic, tact your nearest A. O. Smith-Burkay Distributor, or simply hite teclay / | 
klet 
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denomination or combination of 
U.S. or foreign currency. 


ALD promotes laundromats 
starting August 1, according to 
Art Spaulding, ALD Advertising 
Mgr. Westinghouse Laundromat 
store commercials will be heard 
on 843 radio stations blanketing 
593 cities throughout America. 
ALD is also distributing to every 
licensed Laundromat a free kit 
that emphasizes the themes heard 
on the radio commercials. Local 
radio sales reps are cooperating 
in getting local laundromat own- 
ers together for combined local 
radio spot advertising. 


With the initial shipment of 
2,000 mechanisms to Gritzner- 
Kayser A.G., Karlsruhe-Durlach, 
West Germany, subsidiary of G. 
M. Pfaff A.G., Ironrite, Inc., has 
actively entered into its licensing 
agreement with the German firm. 
Ironrite reports that tools are to 
be shipped to Pfaff early next 
year which will enable Pfaff to 
manufacture Ironrite units en- 
tirely in Germany. The units will 
then be sold throughout Europe. 


Changes in the midwestern 
sales area of Arthur H. Du- 
Grenier, Inc., have been an- 
nounced from the company’s 
headquarters in Haverhill, Massa- 
chusetts. Jack Nelson of the 


Make It Big 


continued from page 35 


Hansen is open seven days a 
week). This figure does not in- 
clude revenue from dryers. To 
keep this volume where it is, 
Hansen places a high premium 
on maintenance of equipment. 
He spends time each day check- 
ing every machine in the store, 
and investigates every “out of or- 
der” card customers put on ma- 
chines. “Some cards are put 
there by customers who don’t 
know how to work the machines 
and, therefore, think they’re out 
of order. It’s always wise to 
check before spending time tear- 
ing a machine apart yourself or 
calling in a repair man.” 


Logan Distributing Co., Chicago, 
has been named to succeed James 
H. Martin of the James H. Martin 
Co., Chicago, as DuGrenier mid- 
western distributor. Nelson will 
represent DuGrenier in Wiscon- 
sin, Michigan, Ohio, Indiana, 
Illinois, Kentucky and the eastern 
portion of Missouri. 


Ronald London, former dis- 
trict sales manager for Forse 
Corp., has been named Eastern 
Division Sales Manager. With 
Forse three years, London has 
supervised the areas of Philadel- 
phia, Baltimore, Washington and 
Charlotte, N. C. In his new post, 
he will have charge of the entire 
east coast from Quebec to Flor- 
ida. 


Factory sales of fully auto- 
matic water conditioners rose 14 
per cent during the first quarter 
of 1960 over the same period in 
1959, according to Donald Porth, 
president of the Water Condition- 
ing Foundation. Home water 
conditioners, including filters and 
chemical feeders, saw a sales 
drop of two per cent for the first 
quarter. Porth illustrated the 
trend toward automatic condi- 
tioners by comparing national 
sales figures of manual versus 
automatic devices. ‘Automatic 
sales,” said Porth, “exceed man- 
ual sales by six to four.” 


Closely related to mainte- 
nance, and absolutely essential to 
success, is cleanliness. To keep 
his coin-op clean, Hansen retains 
a housekeeping couple to per- 
form complete janitorial services. 
Their schedule is two hours every 
afternoon and five hours every 
night, seven days a week. “Some 
other stores open seven days start 
looking grubby and dirty around 
Saturday, and are an absolute 
mess by the time Sunday after- 
noon comes around,” said Hen- 
sen. “This is where I keep my 
edge. My place always has that 
freshly scrubbed look no matter 
what time of day you come in.” 

Customer conveniences take 
various forms. The entire in- 
terior of the store is visible from 
the street, offering a feeling of 


William E. FitzGerald has been 
appointed director of advertising 
and sales promotion for the Au- 
tomatic Canteen Company of 
America. The appointment was 
announced by Nathaniel Ley- 
erone, the company’s board 
chairman. FitzGerald had been 
with automatic Music, Inc. 


Western Boiler Engineers vice 
president and sales manager, Jim 
Stalcup, announced the appoint- 
ment of two new zone representa- 
tives. Ray Patterson was ap- 
pointed Midwest zone representa- — 
tive and Tom Towry Southern © 
zone representative. “The ap- — 
pointment of Patterson and 
Towry is one more step in West- | 
ern’s effort to provide additional 
field service to our distributors 7 
throughout the country,” Stalcup © 
said. 


Econ-O-Wash, Small Equip- — 
ment Division, American Laun- 
dry & Machinery Co., made ~ 
available this week the results of 
McCall’s nationwide test of | 
Econ-O-Wash equipment. Me- | 
Call’s Use-Tested Report is 
quoted by the Small Equipment | 
people as saying: “Our engineers 
gave Econ-O-Wash equipment a | 
thorough going-over at random 
points throughout the country. 
We are pleased with the results 
of our evaluation.” 


safety to night time customers. 7 
“Since we are a 24 hour opera- 
tion,” said Hansen, “I didn’t want 
any possible hiding places for” 
loafers or grifters. My customers | 
know they can do their laundry” 
in complete safety and comfort 
any hour of the day or night.” 
Other convenience items in) 
clude five folding tables and 187 
lawn chairs. In the same area 
are soda, soap, candy and ciga=| 
rette vending machines. The final) 
touch was a $2,000 blacktopping” 
job done on the parking area. 
Hansen’s expenses were big,) 
but so was everything else. He} 
promoted big and now he’s earn 
ing big. He diagnosed his mat 
ket correctly. People want to g@ 
to a big place, was his premises 
His volume proves him right. Q 
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: plenty of rain-soft water. 
tors specify the Aldsoft — 
use of its time-tested 

y. They know that an 
eliminates sticky scum 
1eS, does away with lime 
pipes and water heaters, 


Aldsoft Water Softeners 
manufactured for ALD 
by Bruner Corp 


Whether you need a Water Softener specifically 
designed for your local water conditions or 

trouble-free equipment for an entire new 

store, it's smart to consult ALD. Proper balanced 
equipment, engineered exclusively for the laundry store 
industry . . . backed by intelligent store planning, a 
national service and parts organization, and the nation’s 
most complete advertising programs have made over 
9,500 licensed Westinghouse Laundromat® stores 
supreme in profits and consumer acceptance. 


Can you risk your capital on untried equipment and inexperienced 
distributors when you too can afford to have the best, work with 
ALD, and profit by the consumer acceptance of the sign of 

the licensed Westinghouse Laundromat Store? 

Call or write for equipment information and details 

on ALD’s liberal financing plan. 


ALD, inc. 


7045 North Western Ave., Chicago 45 
Offices in 44 principal cities 
ALD Canada, Ltd., 


54 Advance Road, Toronto, Ont. 
© Ald, inc. 1960 








New Openings 
continued from page 44 


Fort Jackson personnel living in 
the Percival Road section of Co- 
lumbia, S.C., have accepted with 
enthusiasm the new laundercenter 
recently opened by E. E. Brown. 


R. L. Giles, popular coach of 
Olympia High School, opened a 
Laundercenter in the Olympia 
section of Columbia, S.C. 


McQueen Smith, owner of the 
Roosevelt village Housing De- 
velopment in Columbia, S.C., has 
opened a coin-op on the prem- 
ises. Leonard Price, of Columbia, 
S.C., and a member of that city’s 
chamber of commerce, opens a 
Philco-Bendix coin-op in that 
city. 


Miss Doris Flowers has opened 
coin-ops in Goldsboro and Mount 
Olive, N.C. Miss Flowers is also 





YOU CAN HAVE / 


En 


COMPLETE YOUR LAUNDRY SERVICE— 


PROFIT FROM IDLE HANDS 
@ CUSTOMERS LIKE IRONING ON “PRESS-ETTE”, 

30 MINUTES FOR 10c 
@ OWNERS REPORT UP TO $1.50 PER DAY PROFIT 


@ BRINGS IN NEW BUSINESS -PROMOTES 
RETURN BUSINESS 


@ COMPACT -—NEVER IN THE WAY —BOARD 
FOLDS DOWN WHEN NOT IN USE 


@ SIMPLE TO OPERATE —SAFE —-DEPENDABLE 


@ FULLY GUARANTEED -TIME TESTED IN 
SUCCESSFUL COIN-OPS 


@ FOR FULL INFORMATION, WRITE TODAY TO: 


MFG. CO., 30821 FRANKLIN ROAD 
nodal BIRMINGHAM, MICHIGAN 


an active registered nurse. 


A. R. Hardin’s Dixie Enterprises 
opened a Philco-Bendix coin-op 
in Charlotte, N.C. 


Making a bid for the summer 
trade, W. H. McWhinney of 
Pittsburgh, Pa. has opened a 
laundercenter at Nags Head, N.C. 


Wilson, N.C. is now served by 
two Philco- Bendix coin - ops: 
Pinkie’s Wash ’N Dry, owned by 
F. A. Jefferson, and the one- 
year-old coin-op owned by W. W. 
Smith. 


H. M. Soyars of Fayetteville, 
N.C., has opened his third coin- 
op installation on Ramsey Street 
in Fayetteville. 

Family Laundries, Inc., of Clin- 
ton, N.C., branch out with a new 


laundercenter in Elizabethtown. 


One of the most modern and col- 
orful coin-ops in South Carolina 
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was recently acquired by E. L, 
Pridgen in Myrtle Beach. Pastel 
yellow and blue motif is followed 
throughout. 


A “resort size” coin-op, owned 
by H. H. Miner of Greenwood, 
S.C., opens in the lake resort area 
of Greenwood County. Mr. Miner 


is using Philco-Bendix equip- 
ment. 
Messrs. Harmon, Alexander and 


Livingston have opened a coin- 
op in Graniteville, S.C. 


Bath, S.C., is the location of A, 
L. Abear’s new laundercenter. 


H. O. Barnes’ coin-op has been 
completed in Lumberton, N.C. 


If you know of new coin-ops 
opening in your area, please send 
us the name and address of the 
owner and location of the new 
store. Mail to: OPENINGS, c/o 
coIN-oP, 10 East 40th Street, 
New York 16, New York. There 
is no charge for this service. © 





Only Press-ette eliminates the danger of theft of 
iron by this flexible hardened steel cable fastened 
jnside the iron and inside of coin meter. 
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Q. We have customers complain- 
ing that two 10-minute drying 
cycles are not sufficient for a 16 
pound load. The gas supply and 
the blower appear to be perfect. 
What else can be wrong? 


A. Turkish towels, flannel, cor- 
duroy, and the like, necessarily 
take longer to dry than other 
clothes. However, check to see if: 
1—Dryers are enclosed and do 
not receive enough air supply. 
2—Excessive lint is in exhaust 
duct. 3—Exhaust duct is too 
long for its diameter. 4—Lint 
screens are clogged with lint. 
(Note—many of the new dryers 
are self-cleaning). 


Q. Is it possible to replace a 
defective part of a timer, or must 
the whole timer itself be re- 
placed? 


A. A part, or parts, may be re- 
placed. Many operators keep a 
stock of timer motors and es- 
capements on hand. These parts 
are easily removable from the 
timer when the cycle does not 
advance. If some phase of the 
cycle is incomplete, or the timer 
stops in only one or two spots, 
an experienced mechanic can re- 
adjust contacts or clear cam ob- 
structions. 


Q. April COIN-OP cites water 
hardness as a probable cause of 
non-sudsing. We don’t have hard 
water in my area, yet customers 
say a lot of soap must be used 


to obtain an adequate suds-level. 
Why? 


A. Some washes contain an ex- 
cess of soil or acid, notably urine 
saturated baby clothes. Perspira- 
tion, grease, grime and chemi- 
cals in work clothes also act as 
anti-sudsing agents. 
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Q. Mothers ask me if they can 
wash their children’s shaggy 
stuffed animal toys in my store. 
Will this endanger either my 
washers or the toys themselves? 


A. Not if precautions are taken. 
Also, it’s good public relations to 
go a little out of your way to 
perform this service. However, 


heater 


about G00e 2 tp : 


for | 
MICK-@-LiRE 


AUTOMATIC WATER HEATERS 


last...and last...and last 





Write immediately for illus- 
trated literature and prices. 
Don’t buy until you've in- 
vestigated our entire line! 





LEM‘? 


by RUBIN BRAUN Technical Editor 


before your customers wash toys, 
Suggest that they: 1—Sew all 
holes and seams tight. 2—En- 
close toys in hanky net or pillow 
case and tie securely in case the 
toy should break open. 3—Wash 
in warm, high suds with items 
which won't suffer if colors run. 
4—Dry in air, but finish in 
tumbler to restore original fluffi- 









O 





Rubin Braun, COIN-OP's Technical Edi- 


welcomes your questions. Address 


questions to Rubin Braun, COIN-OP, 
10 East 40 St., New York. 








Nickel-Lined* — Superb 
quality nickel alloy coating is 
chemically deposited on interior 
surface . . . providing corrosion 
resistance equal to hardened 
stainless steel in water appli- 
cations. 


Fire Tube Construction 
— Provides greater heating 
surface area . . . boosts re- 
covery . .. an unlimited supply 
of economical hot water. 





Control System — Top 
quality designing by General 
and Minneapolis - Honeywell 
provides dependable and 
consistent operation. 





Sediment Reservoir 
—wWater leg design allows 
sediment in water to drop 
below critical heating sur- 
face . . . provides easy 
clean-out access. 





Advanced Burner 
Component — Specially 
designed atmospheric type 
consisting of cast iron 
port burner, pilot burner, 
main shut-off valve, gas 
pressure regulator, 100% 
automatic safety shut-off 
control. 


e All Sizes — Complete 
range from 80 to 600 gal- 
tons storage capacity, with 
recovery up to 1,500 gal- 
lons per hour. 


Specialists in Industrial and 
Commercial Water Heating 


COMMERCIAL 
HEATER CO. 


3020 Galvez 
Fort Worth 11, Texas 


Eastern Sales Office: COM- 
MERCIAL WATER HEATER 
COMPANY, 2025 Riverside, 
Columbus 21, Ohio. 


Western Sales Office: COM- 
MERCIAL WATER HEATER 
COMPANY, 4110 E. Slauson 
Ave., Maywood, Calif. 











*Kanigen® is the mark of identifying 
chemical reduction of a high-nickel, low 
phosphorous alloy by General American 
Transportation Corporation and its licen- 
sees, and the coating resulting therefrom. 
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AN ADDITIONAL $750. 
NET PROFIT PER YEAR 


COFFEE BAR...a complete 
refreshment center in only 
13” of space. 





@ Serves Nescafe and Maxwell 
House coffee, Nestles Hot 
Chocolate or Hot Tea. 


@ Completely Sanitary. 


@ No cleaning or spoilage, 
simple instructions, no main- 
tenance problems. 


@ Coffee Bar holds 180 cups. 


@ Coffee Bar pays for itself in 
less than 4 months. 


@ $2.00 net profit per day, or 
$750. net profit per year. 


Contact now! 


ULTR-O-RAY Vendor 
2940 North 7th St. 
Harrisburg, Pa. 


NOTE: Many areas available for 
exclusive distributorships. 
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What’s New 


continued from page 8 


Engineer, Inc. It is a self contained 
hot water heating and _ storage 
system mounted on a steel base. It 
contains an approved Koppermatic 
hot water heater and storage tank, 
fully equipped with pump, wiring, 
piping and controls. The system is 
available in seven models providing 
an input range of 400,000 to 
1,200,000 Btu per hour, and re- 
covery rates from 385 to 1156 
gallons per hour. 

CIRCLE READERS SERVICE CARD No. 9 


EQUIPMENT LEASING STUDY 


A revised edition of “Pros and 
Cons of Leasing” has been issued 
by The Foundation for Manage- 
ment Research. The 24-page book- 
let discusses renewals and options- 
to-buy at the end of the leasing 
period and the latest Internal 
Revenue Service rulings with re- 
gard to write-offs of payments on 
leased equipment. Other studies, 
including cash flow and compara- 
tive costs, are reflected in analyticai 
charts. 

CIRCLE READERS SERVICE CARD No. 10 


COIN-OP IRON 
Press-ette Mfg. Co. has just made 
available a coin operated iron and 
ironing board. The unit is said to 





be theft-proof, is compact and is 
fully guaranteed. It gives 30 minutes 
of ironing time for a dime. Since 
this item helps to promote your 
coin-op, Press-ette makes available 
promotional posters, window 
streamers, etc. 

CIRCLE READERS SERVICE CARD No. || 


NEW WASHER-EXTRACTOR 


Clesco introduces its commercial 
Jet 4/20 washer-extractor line, con- 
sisting of 4-20 lb. washers on a 


single frame. Unit comes com- 
pletely piped, wired and with built- 
in drains. The company claims a 
prototype has been field-tested for 





over a year with perfect results. 
Additional features are: fast ex- 
traction speed, multi or single 
color, choice of starter controls, 
heavy-duty motor, no solenoid-op- 
erated clutches, no jack-shaft drive. 
CIRCLE READERS SERVICE CARD No. 12 


BATTERY BURGLAR ALARM 

A new battery operated burglar 
alarm, capable of “emitting a con- 
tinuous ear-piercing shriek the 
moment your equipment is tam- 





pered with,” is announced by Vend- 
Rite Mfg. Co. Only a screwdriver 
is necessary for installation, the 
company says. 

CIRCLE READERS SERVICE CARD No. 13 


DRYER BULLETIN 


A colored and illustrated bulletin 
on the line of Westport II tumbler- 
dryers has been issued by the Hoyt 
Mfg. Corp. The literature describes 
an exclusive “Loadtrol” feature 
which permits the customer to vary 
the basket speed. Also discussed is 
the new Vari-Temp control which 
is said to allow customers to select 
the correct heat level. The Self- 
Cleaning Lint Filter, which the 
company says automatically cleans 
itself and assures top drying effi- 
ciency, is also described. 

CIRCLE READERS SERVICE CARD No. !4 


MAXIMUM SECURITY VAULTS 


A new line of maximum security 
vaults has been announced by 
Standard Change-Makers, _ Inc. 
These vaults are designed to pro- 
vide extra coin changer protection 
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in coin-ops, the company says. 
They have four locks, two com- 
pletely internal screw-type locking 
mechanisms and two specially built, 
UL approved key-type locks. The 
vaults completely eliminate the 
necessity for padlocks and metal 
flanges, the company adds. 

CIRCLE READERS SERVICE CARD No. I5 


POPCORN VENDER 


Eight cents profit per dime sale 
is the claim made by Gold Medal 
Products for their new automatic 





popcorn vender. The unit takes up 
less than two square feet. It’s acti- 
vated by two nickels or a dime, and 
features unitized construction. Gold 
Medal arranges to supply the unit 
with pre-popped corn, containers 
and service at “pre-war prices.” 

CIRCLE READERS SERVICE CARD No. 16 


SUPPLY VENDER 
A vender dispensing both bleach 
and detergent has been made avail- 
able by Bass Soap Co. Each pre- 
packaged box containing enough 





bleach or detergent to do a nine 
pound wash load. Called the “Ging- 
ham Gal,” the vender does away 


with bulky cardboard boxes or | 


bottles of bleach. 
CIRCLE READERS SERVICE CARD No. 17 


PLANT LAYOUT KIT 


Unimac Company has made a 
new layout kit available. 
tains a floor plan and scale model 


AUGUST, 1960 


It con- | 


templates of all equipment neces- 
sary for successful operation of a 
coin-operated laundry. The com- 
pany says the layout kit enables an 
operator to determine the equip- 
ment needed for efficient and eco- 
nomical arrangement. 

CIRCLE READERS SERVICE CARD No. I8 


HEATER MANIFOLD 


Pre-fab copper manifold kits, 
offered by Day & Night Mfg. Co., 
give balance to parallel dual, triple 
or quadruple installations of water 


Horse and Buggy 
Coin Operator? 





heaters the company says. Accord- 
ing to the company, equalization of 
draw and work-load between units 


PUT A 


MIRACLE 


TO WORK FOR YOU! 


Make your coin-op completely automatic with completely automatic water 
conditioning from Water Refining Co. 


As basic manufacturers of our own exclusive 5-cycle controls, and not 
mere assemblers, we can give you such additional features as one-man, 
one-day installation in 10 sq. ft. of floor space; easily expandable capacity; 


continuous flow. 


Why pay for tedious hand-operated softeners when completely auto- 
matic equipment is available at $1049 FOB your city. (Liberal Discounts 
to Distributors and Dealers.) Write for details. 
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WASH | “Profit Promoter” is the term the surfacing is a dense, non-por- 4 
| applied by Fitch Distributing Co. ous, self-curing plastic. It is said to 3 

to its starch sink and wringer table. adhere firmly to concrete, brick t 

metal or wood surfaces. & 

at CIRCLE READERS SERVICE CARD No, 23 ® 

€ 

— ~ 

WEAR SEASON | Nighpeed commer wall 
. . ° 

A high-speed commercial washer- oe 


GET AN 
S.C.A. 
WATER 
SOFTENER 


OR 


into good working order. 





in a multiple installation guarantees 
maximum efficiency and operating 
life. 
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STARCH SINK 





The table is plastic covered and 
has a porcelain sink, with a May- 
tag wringer and Marlite panelling. 
The base comes in a variety of 
colors, as does the top. 

CIRCLE READERS SERVICE CARD No. 20 


EPOXY COMPOUND 

Virtually unlimited repair jobs 
can be handled with a new epoxy- 
polyamide chemical compound, 
Plastic Mastic, says the manufac- 
turer, Williamson Adhesives, Inc. 
The compound is said to be prac- 
tical and economical for repairing 
machinery, fixtures, tanks, pipes 
and plumbing. Kits are available 
in quart, half-gallon and two gal- 
lon sizes. Each kit contains a can 
of white base and one can of black 
hardener. 
CIRCLE READERS SERVICE CARD Ne. 21 


PLASTIC BARREL 


A completely waterproof mate- 
rial handling container, molded 
from a single piece of polyethylene 


FLOOR COMPOUND 


Stonclad, said to be an impact, 
chemical, abrasion and _ corosion 
resistant floor surfacing, may be 
applied to new or old floors. Manu- 
factured by the Stonhard Co., Inc, 


extractor, imported from Sweden, 
has been announced by Wascator 
& Wascomat of America, Inc. The 
unit is available in 16, 25 and 40- 
pound sizes. It uses a_ reverse 





washing action that is said to pre- 
vent clothes from binding, packing 
and knotting. In addition, this 
principle, used by family laundries, 
is said to offer a cleaner wash. 
Every 50 seconds the washing cyl- 
inder reverses. Another feature of 
the combo unit is the extraction 
cycle. The high-speed extraction 
cycle is quickly stopped by a brak- 
ing action. Easy to service, replace- 
ment parts are available from do- 
mestic sources, the company says. 
CIRCLE READERS SERVICE CARD No, 24 


WASHING POWDERS 


A variety of washing powders is 
offered by Beacon Supply Co. Each 
nowder is in a pre-sealed envelope. 
Powers available include ammonia, 


roduct and free literature item in this issue 1 
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bleach and diaper laundering com- 
pounds. The company says the en- 
velopes are made to fit all vending 
machines. 
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WATER HEATER BULLETIN 


A four-page folder on the new 
Nick-O-Line hot water heaters has 
been released by the Commercial 
Heater Co. Complete specifications 
are given for the nine models 
ranging in input Btu/hr from 
180,000 to 1,800,000. Cut-away | 
drawings show the fire tube com | 
struction, quality controlled system, | 


Customers won't put up with 
GREY-looking wash! Your Hot 
Water System won't put up with 
hard water! 


Ask your jobber or write us for complete 
information. 





has been made available by Na- 
tional Industrial Products Co. The 
Flexi-Barrel holds 50 gallons and 
is said to be impervious to all 





2412 Norwood Ave., 
Melrose Park, Illinois 


chemicals. It’s available with an 
easily demountable dolly. 
CIRCLE READERS SERVICE CARD No. 22 


Let S.C.A. put your old softener 
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water leg design and _ integrated 
burner design. The company re- 
ports a 100 per cent shut-off auto- 
matic safety control is part of the 
gas-fired, completely automatic 
water heater. 
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WATER TREATMENT 


Micromet, a product of the Cal- 


gon Co., is a slowly soluble food- 
grade phosphate product which pro- 
vides an efficient and economical 
solution to red water, lime scale, 
and corrosion, claims the company. 
It is said to eliminate red water by 


Pullman 


holding iron in a soluble form and 
controls corrosion by forming a 
thin protective coating on metal 
surfaces. A free booklet is avail- 
able from the company. 


CIRCLE READERS SERVICE CARD No. 27 


AIR SANITIZER 


A new air sanitizer to control 
malodor at its source is announced 
by Turgasept Co. Named Turga- 
sept, it is said to reduce the microbe 
population in the area treated, 
while eliminating all odors. Avail- 
able industrially in aerosol spray 
cans and in concentrate form, 
Turgasept leaves no odor other 
than a faint citrus smell to identify 
the space which has been treated, 
the company says. 


CIRCLE READERS SERVICE CARD No. 28 


GAS HEAT DRYERS 


A choice of built-in coin meters 
is offered with purchases of the DL 
models of the Ace Cabinet Corp. 
Gas heated, these cabinets come in 
20, 30, 50 and 60 pounds capaci- 
ties. Btu input is 70,000, 110,000, 
125,000 and 130,000 respectively. 


The three larger models have sepa- 
rate drive and blower motors. There 
is also a speed reducer and silent 
chain drive, the company says. 


CIRCLE READERS SERVICE CARD No.29 


VALVE AND TIMER 


A new electric-motor driven 


valve and timing mechanism for 
automatic water softeners and 
filters is announced by the Rey- 
olds Water Conditioning Co. The 
device is said by the company to 
provide downflow in service, up- 
flow backwashing, downflow brin- 
ing and downflow rinsing. All parts 
which might need service, says the 
maker, are readily accessible from 
the outside. 


CIRCLE READERS SERVICE CARD No. 30 


PULLMAN VACMOBILE 


Picks Up Spilled Water and 
Suds Fast! Leaves Floors 
Bone Dry. 


Cleans Walls, Pipes and 
Ceilings Fast! Improves Ap- 
pearance. 


PULLMAN VACUUM CLEANER CORP. 25 Buick Street, Boston, Massachusetts 
Please send me details of Pullman Vacmobile. 
C) Operator [] Distributor 


Removes Lint Accumulation 
Fast! Reduces Fire Hazard. 


PULLMAN VACMOBILE 
BELONGS IN YOUR 
LAUNDERMAT! 


Ask your Jobber how easy 
it is to own one. Or mail 
this coupon today and we’ll 
send full details! 


Throughout America .. . throughout the world. ..more people buy Pullman than any other commercial vacuum cleaner. 
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Quick CHANGE 


to larger volume 
in Ven 


ciliate et eee 


AVENCO 


MULTIPLE 


COIN CHANGER 


Rids the vendor of the single most 
serious sales block that holds volume 
down @Features a capacity of over 
$200 in change@Deposited coins are 
automatically sorted by types into 
bins for easy servicing eThree sep- 
arate removable plug-in mechanisms 
that stack nickels, dimes and quarters 
in transparent plastic tubes that will 
make change even if one of the units 
is removed elt’s the only combination 
wall or floor mounted coin changer 
on the market, with pilfer-proof con- 
struction, including a full-length 
safety lock @14” wide, designed to fit 
between wall joists for flush mount- 
ing if desired. 


WIRE, WRITE, PHONE 
Your AVENCO Distributor 
or factory for brochure 


AVENCO 


740 Washington Ave. N., Minneapolis, Minn 
a ee KTR 
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What Will Be Vended? 


by DOUGLAS MOORE 


Bur a cup of coffee from 
a vending machine was im- 
possible in 1945. There weren't 
any such machines. 

This does seem incredible to- 
day. Yet it is also a. good ex- 
ample of what we can expect in 
the coming decade from our ver- 
satile mechanical servant — the 
vending machine. 

What’s to be vended in the Six- 
ties? 

The consumer can expect the 
greatest revolution in the area of 
automated meals... Hot meals, 
brought almost instantly from the 
frozen or refrigerated stage to 
piping hot condition, served in 
attractive containers. In appetiz- 
ing varieties. At reasonable 
prices. In plants, offices, schools, 
drive-ins. 

In 1959 we have seen only the 
small beginnings, with many de- 
velopments barely at the lab- 
oratory stage. 

Beverages, such as milk and 
coffee, still on the upward 
curve, will enjoy far greater 
sales through vending devices as 
adjuncts to automatic and man- 
ual food service. 

Only the surface has been 
scratched in the automatic vend- 
ing of dairy foods such as indi- 
vidually dispensed ice cream spe- 
cialties and milk - shake - type 
products. 

The trend to shorter work will 
create a vast need for unattended 
selling of convenience products. 
After hours and in out-of-the-way 
places automatic selling will offer 
staple grocery items, packaged 
soft drinks, perhaps even items 
in such lines as hardware and 
paint. 

Scattered experiments in this 
field so far have not proved suc- 
cessful in the United States. But 
the advent of automatic bill 
changers will conquer a major 
obstacle — sales are now limited 
to less-than-a-dollar items and to 


one machine at a time. Several 
bill changers are already in ad- 
vanced development. 

Through these bill changers 
multiple types of machines (and 
products) will be coupled to one 
unattended cash register. 

Unattended store front sales at 
off-hours will become a profitable 
plus for the grocer and the re- 
tailer of other goods. In Euro- 
pean countries such automated 
selling is already in operation. 
Already some of our American 
vending specialists are expand- 
ing their businesses to these 
countries. They will in tum 
bring back the new methods for 
applications here. 

Services for the public, too, 
will be merchandised automati- 
cally in the Sixties. Some on a 
scale still unforeseen. 

A vast market will be opened 
by such devices as the automatic 
around - the - clock coin laundry, 
the insurance policy vender on 
our highways, or at airports, the 
automatic ticket seller, probably 
automatic selling of books, news- 
papers and magazines. 

Not all of the expansion will 
be in entirely new fields. There 
will be further growth in auto- 
matic retailing of cigars and ciga- 
rettes, of coffee and soft drinks, 
of candy and confections, and of 
the already substantial cold food 
field. 

Consolidation of large com- 
panies from smaller ones — 
already underway this year — is 
encouraging the financing and 
research needed to fulfill auto- 
matic merchandising opportuni- 
ties. 

By 1969 most of the innova- 
tions will seem as commonplace 
as the 13-year-old vended cup of 
coffee does today. O 





Mr. Moore is vice president, 
Davidson Automatic Merchan- 
dising Company, Los Angeles. 
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A useful new document is the 143-page, 1960 
edition of the “Tax Guide for Small Business.” It 
includes a month-by-month tax calendar and 
check list; discusses in non-technical language 
many tax problems associated with business. 
Chapters cover such subjects as Starting a Busi- 
ness, Books and Records, Accouating Periods, 
Salaries and Wages, Depreciation, Amortization 
and Depletion. 

It includes a note concerning self-employment 
taxes. 

Copies of the Tax Guide can be obtained from 
District Internal Revenue offices or by sending 40 
cents to the Superintendent of Documents, Gov- 
ernment Printing Office, Washington 25, D. C. 


Coin-Ops were promoted by the Pepsi-Cola Co. 
at its recent bottlers convention in New York 
City. The soda company made a stage setting 
out of one ball room of the convention hotel. The 





motif was a typical Main Street in Anywhere, 


U.S.A. Included with the restaurant, barber 
shop, market and drug store was a coin-op— 
equipped with a soda vending machine, of course. 


An energetic friend of ours classifies mankind 
according to the way its individual members be- 
have on moving stairways. “There are only two 
basic types of people,” he says, “the positive, 
active type, who walk on escalators; the negative, 
passive type who ride.” 


James Bryant Conant, 
Harvard University, showed his intellectual curi- 
osity early, reports a New York newspaper. As 
a schoolboy, Dr. Conant’s hobby was chemically 
analyzing his mother’s laundry soap. O 
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Smooth-O-Matiec 


TROUBLE-FREE 


INDIVIDUALLY PACKAGED 5¢ ENVELOPES 
LAUNDRY DETERGENT « BLEACH 
BLUING *>WORK CLOTHES SOAP 

FABRIC SOFTENER 









MONEY SAVING 
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All parts interchangeable. 


Replacement parts easily in- 
stalled by store operator. 


Automatic indicator— 
shows number of pack- 
ages in Vendor without 
opening cabinet 

Inside and outside white 
baked DeLuxe Enamel 
Extra heavy duty vending 
mechanism 


Parts protected from rust | 


and corrosion 


Coin rejected when ven- 
dor is empty 


Separate locks to open | 


Vendor and coin box 
Can be loaded with prod- 
ucts in 1 minute 

All parts produced from 


Inquiries invited, the low cost will surprise you! 


ABSO-CLEAN CHEMICAL CO. 
17325 Lamont Ave. Detroit 12, Mich. 
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\ YOU CAN GET 
POPCORN’S BIG 
_-- PROFITS WITH THE... 


URE 
AUTOMATIC 
POPCORN 
VENDER 


ATTRACTIVE 
DESIGN 


The Gold Medal Popcorn Vendors puts 
7c profit per dime sale within your 
reach. You'll have more satisfied pa- 
trons as well as better weekly sales. 
Machine pays for itself several times a 
year out of profits. 


Only Gold Medal can offer these fea- 
tures: 


@ up to &c profit per dime sale 
less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c¢ each 


Dealer inquiries 
invited. 

A limited number 

of areas open. 


MMP eae 


303 E. Third St., Cincinnati 2, Ohio 





for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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British views 


of U. S. Coin-Ops 


embers of the Institute of 

British Launderers sat at- 
tentively at their recent confer- 
ence at the resort city of Brighton, 
England, and heard E. W. Swet- 
man, their General Secretary, de- 
scribe the American coin-op 
boom. 

Just back from a swing through 
the United States and Canada, 
Swetman told I.B.L. listeners 
that one day the coin-op owner 
would be vending a host of items 
in addition to laundry products. 
Referring to a coin-op in Lind- 
brook, New York, Swetman said 
that in addition to 36 nine pound 
washers and 15 dryers there were 
two automatic change makers and 
two automatic “launder bars” 
which dispensed bleach, blue, de- 
tergent and other products. 


Toilets, T.V. 


“Another [coin-op] had _ its 
own rest room, and one had a 
television set,” said Swetman. 

Moving south, in the area of 
Silver Springs, Maryland, Swet- 
man observed about half a dozen 
coin-ops. “One, in a rather tatty 
(run down) district, had two 
interesting notices,” he said. 
“They were ‘Positively no dyeing’ 
and ‘Store wired to patrol service. 
Patrolman due any time.’ ” 

The I.B.L. official reported 
several other American coin-op 
developments, including lost-and- 
found arrangements, the move- 
ment toward personalized laun- 
dering, and security measures. 

About the likelihood of coin- 
ops becoming an integral part of 
the Britisher’s life, Swetman had 
this to say: 

“I don’t know. [’m not a 
prophet. The equipment is be- 
coming available here.’’ He added 
however, that financing would be 
another story. “Over here,” he 
said, “we wouldn’t get the same 
amount of financial help from the 
machinery manufacturers. I 
rather fear they wouldn’t be so 
accommodating.” © 
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DIME BANK 
DISPENSER 


HELP CUSTOMERS 
SAVE DIMES FOR 
YOU 


poo, 


2 
WY 
COIN-REFUND 
GIFT CARD 


REFUND COINS WITH 
A "THANK YOU" 
ENCLOSED 


AN 


3 


WY 


BAG-O-MONEY 
PROMOTION 


101 USES TO 
MULTIPLY PROFITS 


FULTZ ADVERTISING 


SPECIALTIES 
1029 BOYD 
TRAVERSE CITY, MICH. 


PLEASE SEND FREE 

[] DIME BANK DISPENSER 

[] COIN-REFUND & GIFT CARD 
[] BAG-O-MONEY PROMOTION 


NAME 
ADDRESS 
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Letters 


continued from page 10 


ciated this publication very much, 

and would be pleased if all our 

salesmen in our territory would 

be placed on your mailing list. 
Delta Econ-O-Wash, Inc. 
Wilma D. Mielke 
Monroe, La. 

We have added the names of 
your salesmen to our list.—Ed. 


We Were Help 


The article and editorial about 
the Empire Coin Operated Laun- 
derette was tremendous. Even 
our bankers want a reprint to 
put in the file. They say, “any- 
thing worthy of two pages plus 
a mention in an editorial in a 
national trade journal has a right 
to be seen by the directors and 
examiners of the bank. It makes 
magic with credit standing.” 

Honestly, we want to thank 
you for such a wonderful job. It 


makes us feel very proud to know 
that so many will read this article 
and find out that the boys in the 
“stick country” aren’t going to 
be outdone. 

With reference to the maga- 
zine itself, never in such a short 
time have we found a magazine 
connected to a trade so inviting 
to read. From the time the mail- 
ing jacket is slipped off to show 
such imaginative covers to the 
final page of advertising, we feel 
it is a job well done. You and 
your associates are to be com- 
mended. 

Empire Coin Operated 
Launderette 

Mark and Stan Rosenthal 

Burlington, Vt. 

We appreciate your kind com- 
ments and will do our best to 
continue to live up to them.—Ed. 


Seeks Coin-Op Data 
This Bureau receives many in- 


general background information 
and statistics on coin operated 
laundries. As you may know, 
Better Business Bureaus deal pri- 
marily with the ethics of adver- 
tising and selling, rather than 
compilation of general business 
and operating data. 

Would you be in a position to 
service inquiries from the public 
seeking general comments on this 
business? Do you have any bro- 
chures or pamphlets which could 
be made available to us for file 
purposes, or which we can sup- 
ply to inquirers? Would you 
know the source for articles or 
pamphlets which discuss the haz- 
ards and/or modus operandi of 
coin operated laundries? Do you 
happen to know whether the 
United States Department of 
Commerce has compiled any sta- 
tistics or operating ratios on this 
business? 

National Better Business 
Bureau, Inc. 
J. R. Hoffman 


quiries from the public seeking 


POPULARITY PACKAGES 


for Coin-Ops 


Making satisfied customers right 
and left—east, west, north and south. 


Ask your laundry supply distrib- 
utor about Luse’s Lo-Sups, the 
condensed-suds detergent; SaFe- 
WHITE BLEACH, safe for all wash- 
able fabrics; and Lumar, the 
original powdered fabric softener. 
He knows how popular they are! 
They have two compartments, 
each containing enough for an 
average 9-lb. load. At 10¢ they 
give you a handsome mark-up. 

To fit your present machines or inquire 

about special Marlyn machines. 


~ MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 
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ANOTHER coin-op |" ' 


Lightweight but sturdily constructed. Just the 
ideal Money Counter for coin-operated laundries 
and other small businesses. Finished in two 
attractive colors and built to last 


COIN-OP'S "Money-Saving”™ 
MONEY COUNTER 




















Pr AA + 
| white 


DRY BLEAC ¢ 
| = aD 





STOP RUSTY 
RED WATER 


MIGROMET 


A QUALITY Stop rusty red stains on clothing and plumbing 
CALGON PRODUCT fixtures for only PENNIES PER DAY. 


For FREE Pamphlet Write TODAY! 


SOUTHERN 








it, it adds up- 
natter how you count it, Ii e 
Priaed so you can’t afford to be —_* in 
C your business. For complete details 


COIN-OP INDUSTRIES, INC. 


EXECUTIVE OFFICES 
ae 605 Pioneer Building St. Paul 1, Minnesota 
‘iD CIRCLE NO. 111 ON POST CARD 


1N-OP 


COMPANY, INC. 


844 Baronne St., New Orleans 12, La. 
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Representative A pamphlet discussing the op- vestment—just a few hours of : 
New York, N.Y. eration of the American Institute your time,” etc., etc. 
We are equipped and would be of Laundering coin-op is avail- However, I have a gripe. And, 
pleased to answer any inquiries able from that trade association. many of us have the same com- I 
about the coin-operated laundry The A.I.L. is located in Joliet, plaint. It is the manner in which C 
business. Our magazine, which Ill._—Ed. the machinery distributors do t 
reaches more than 15,000 own- : . Bak as business. They do not mention k 
ers, discusses all phases of coin Disagrees With Editorial any of the troubles encountered l 
operation — from promoting a Just received the June COIN-OP. in running a coin-op. All they y 
grand opening to repairing wash- Your “Editorially Speaking” col- can talk about is the profit, the v 
ers. We can make the magazine umn interests me. lack of effort required, and the 
available to all potential owners. I have had 15 years experience few hours a week needed to col- : 
In addition, our research staff as acommercial laundry operator lect your money. | 
and technical experts are able to and have operated a launderette It seems to me that all the dis- : T 
help all those entering the busi- _ for 13 years. I now have acom- _tributors are interested in is to 
ness. Our magazine receives in- bination coin-op and attended take your deposit and get your 
formation concerning the most service store. signature. 
recent advances made in the I want to take issue with you Launderite Co. meng 
business and can get pamphlets on your editorial. Where do you Albert Sateriale Pr 
discussing the latest equipment get the idea that the owners that Arlington, Mass. | 
and supplies available. “throw in the towel” are at fault? We appreciate your concern Co 
We have checked with the Most of those that give up with this problem. However, we “SI 
United States Department of have had no experience in the must urge you not to judge the tro 
Commerce and were informed business. Many are professional entire industry by a few short La 
that the latest figures they have _ people who just fall for the ma- sighted equipment distributors, wel 
are those contained in the 1954  chinery distributors’ ads. You You can be assured that the sto! 
Business Census. The 1958 Cen- must have seen the ads, “$5,000- majority of them frown on such an 
sus is not yet available. $10,000 a year extra—small in- _ practices. pla 
pec 
ros 
dus 
Mou" . Ke a i 
Bat The COIN-OP Hair Dryer 1 
| a 4 @ Adjustable money receptacle—I0c for I’m 
8688 a) 10 minutes — 25c for 30 minutes. 
@ All parts are maintenance-free. No of I 
delays or lost customer volume. con 
@ Safety fastened to floor — gives posi- 
tive security. our 
@ COIN-OP uses minimum floor space. lar 
For complete information write: feat 


COIN-OP Zz. 
INDUSTRIES, INC. 


5 COLUMN 10c 


BULK DETERGENT 5 COLUMN 10-20c 








rea Vesna). BOX VENDER BOX VENDER Nee 
Pioneer Building, Suite 605 " 
St, Paul 1, Minnesota 
NOW-—A CIRCLE NO. 114 ON POST CARD in th 
Cus 
ata The last word in laundry carts abot 
3a Gis or for automatic laundry I 
industry. 
ao ran ee Chrome plated tubular = - 
TO Fi carriage. Heavy duty ball beer. assu. 
ing casters. Serial numbered how 
NEED— plate you can register in case Se 
y £ th send 
of loss. Your choice of three ; 
WRITE FOR different size steel wire bea able. 
protected with six non-marking | 
m : mee ar AS taal’ rubber bumpers. 
2 COLUMN 20¢ ; 
BOX VENDER BOX VENDER This is our I5th year in pro 
WALL MOUNTED WALL MOUNTED ducing quality carts and 
Pee TT a Tee baskets for laundry use. 
ree T) 
Ask your Jobber or write , 
cam COMPANY pane £0 P.O. Box 28 Bill 
MOR eee | R B COMPANY Maywood, Calif. } sa 
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Calif. 


COIN-OF 


DEALERS 
WANTED 


Coin-Operated Laundry 
Equipment 


National distributor has fran- 
chised territories available 
throughout the country. No in- 
vestment required. You must 


have coin-op sales experience. 
Unlimited financing available. 
You owe it to yourself to in- 
vestigate our offer. 


WHITE CLOUD 


The Robert A. Cloud Company 
877 East High Street 
Lexington, Kentucky 
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Proposes Question 

Here’s a Both Sides of the 
Coin question for a future issue: 
“Should local government con- 
trol coin-ops?” My answer is yes. 
Laws are being passed for the 
welfare of the public and the 
store owners as well. There is 
an old saying that goes, if you 
plant an onion seed, don’t ex- 
pect a rose. But if you plant a 
rose, you'll get a rose. Our in- 
dustry will someday blossom into 
a rose, I’m sure. 

Len Favelli 
Highwood, Ill. 

Thanks for the question, Len. 
I’m sure it will cause a great deal 
of response. If any reader has a 
controversial question he wants 
our readers to answer in the regu- 
lar “Both Sides of the Coin’ 
feature, please send the question 
to us.—Ed. 


Needs Association 

We need a coin-op association 
in this area. Everyday one of our 
customers — dealers or service- 
men are asking us questions 
about forming such a group. 

I am trying to offer all the help 
Ican. After reading coin-op, I 
assume you know more about 
how we should begin. Please 


send me all the information avail- 
able. 





William T. Jackson 
Erie Appliance Parts Co. 
565 West 4th Street 
Erie, Pa. 

The information is on its way, 


Bill. Please keep us informed 


about your progress.—Epb. O 


EMR 


CLASSIFIED 
ADVERTISEMENTS 


QL 


CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l5c 
per word, BOLD FACE CAPITALS— 
20c per word, 10% discount on consecu- 
tive repeat insertions. EXCEPTIONS— 
SITUATIONS WANTED: Light face 
type—ie per word. BOLD FACE CAP- 


cee a eee FcR URN 


BUSINESS OPPORTUNITIES 


Moving to Buffalo? Coin Operated ECON-O-WASH 
Laundry available. Operating at good profit. Write 
+ a aaa Corporation, 66 Reo Ave., Buffalo 
08, We Fe 





FRANCHISES MAKE PROFITS! Operate your own 
independent franchised business as distributor 
dealer or agency owner. Nationwide opportunities. 
National Franchise Reports is the recognized source 
for information regarding the booming franchise 
field. Write today for interesting free details of this 
helpful service. NATIONAL FRANCHISE REPORTS, 
L-528, 333 North Michigan, Chicago |. 





Westinghouse Laundromat, attended in shopping 
center, Gross 350, low rental 5 year lease, reason- 
able. J. E. Taylor, 212 Higbie Lane, West Islip, 
Long Island. 


SERVICE & SUPPLIES 





BULKHEADS Fabricated to your or our specifica- 
tions. Available under your private label. Ship 
anywhere. Dealers only. Phone Federal 3-5752 or 
write Lloyd Ostrin Industries, 1001-3-5 Washington 
Ave. N., Minneapolis |, Minn. 


AONUMA 


4 

4 
ITALS—10e per word. Minimum charge 1 
on all; $2.50 per insertion. Add the 1‘ 
cost of words if a box number is 1‘ 
used. i 
COPY: Must be received before the 15th : 
of the month preceding issue. Payment 4 
must accompany order, ' 


FOR SALE 


30 WESTINGHOUSE RCMS5 (COIN OPERATED) 
| 25 LB. COOK WASHETTE (COIN OPERATED) 
| 25 LB. BOCK EXTRACTOR WITH TRAY 
CALL OR WRITE 
LAUNDROMAT PARTS & SERVICE 
101 E. 6th ST. 

MUNCIE, IND. 





Two Norge Coin Launderamas. Forced to sell be- 
cause of death of operating partner. For details 
write: GLM, Inc., 52 East Independence Street, 
Shamokin, Pa. 





Twenty Greenwald 20c meters, model 7700, used on 
Speed Queen washers. Excellent condition. Speed- 
wash, 515 East 6th St., South Boston, Massachusetts. 


MISCELLANEOUS 





COIN BOX KEY HANDLES. 
FITS ALL KEYS. SAVES FINGERS. TWO FOR $3.00, 
POSTPAID ONLY. MONEY BACK GUARANTEE. 
NO “nm M. ENGLAND, 918 7ist St., Miami 
Beach, Fla. 


COIN BOX SPEED WRENCH 
Perfect for the busy coin-op owner. Collects 32 
unite store in I5 minutes. Just a simple twist of the 
wrist. No more aching fingers or cramped hands. 
$3.95 each, post paid only. Satisfaction guaranteed. 
H. Goodwin, 449 Dunham, Des Moines, lowa. 


FOR TOP RESULTS— 
COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell . . . hire a good man . . . or 
seek better business opportunities, COIN-OP Classified Ads are the 
answer. COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


the results! 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


Print or type your advertising message here: 


Run this classified ad 


(number) 


Address 


enclosing $ 
to cover cost. 





Company or Business 


Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 
New York 16, New York 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 


organization can provide. 


e ENJOY THE SATISFACTION of be- 
ing actively identified with other 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


lems. 


leaders in promoting the well-being 


of the coin-operated laundry busi- 


ness. 


COIN-OP Magazine 


10 East 40 Street 


New York 16, New York 


{] Please send me further details on the 
owners of coin- 
operated laundries in my area. | under- 
stand there will be no obligation. 


local association of 


Name 
Business 
Address 
City 


State 


...Zone 


e ENJOY THE BENEFIT OF exchang- 


ing opinion on mutual business prob- 


e ENJOY ADVICE on problems per- 


taining to taxes and finance. 


FOR 


out and return this coupon today, 


i 

! 

' 

i 

i 

' 

i 

‘ 

' 

' 

' 

i 

' 

: INFORMATION ON THE 
; ASSOCIATION IN YOUR AREA fill 
! 
! 
' 
' 
' 
' 
' 
' 
' 
' 
i 
i 
' 
i 
i 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 
George Gishel 


Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 


INDIANA 


Bill Watkins, Secy-Treas. 


Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheesman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 

Exec. Secy. 

Coin-Operated Self- 
Service Laundry 
Owners Association 

2310 Dime Building 

Detroit, Michigan 


NEW JERSEY 


J.C. Murphy, Secretary 

Coin-Op Laundries of 
South Jersey 

c/o Quick-Clean 
Laundries 

Camden 5, New Jersey 


PENNSYLVANIA 
William T. Jackson 


564 West 4th Street 
Erie, Pennsylvania 


Lillian Monsky 

c/o Pine Laundry Center 
645 Madison Avenue 
Scranton, Pennsylvania 


TEXAS 


Gene McDuffie, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 


WASHINGTON, D. C. 


Sidney A, Levy 
810! Eastern Avenue 
Silver Spring, Maryland 


ADVERTISERS’ INDEX 


Abso-Clean Chemical Company ... §% 
Ald, Inc. ; 
American Machine and Metals, Inc. 


Avenco . 
Bass Mfg. Co. a 
Bock Laundry Machine Company .. jg 
Bruner Corp. 8 


C & C Manufacturing & Dist. 


Inc, Cover jj 
Cissell Manufacturing Co., W. M. 9 
Clesco, Inc. -. 
Coin-Op Industries, Inc. 61 & 62 
Commercial Heater Co. 53 
Cook Machinery Co. 4 
Fultz Advertising 60 
General Electric Co. % 
Glover, Inc., Bill 2 
Gold Metal Products 60 
Huebsch Manufacturing Co. = 
International Duplex Corporation 4 
lronrite, Inc. 4 
lron-A-Way Co. 2&3 
Keever Beach Div., Keever Starch 

Co. 44 
Lestoil Products Inc. 5 
Marlyn Chemical Company 6| 
Maytag Co., The 45 


National Cleaning Equipment Corp. 54 
National Combustion Co. 4g 


Philco Corporation 7 
Procter & Gamble Co., The Cover Vi f 
Pullman Vacuum Cleaners Corp. 57 
Press-ette Mfg. Co. 52 
R. B, Company 62 
Slick Drive Up Stores 4 
Small Equipment Co. 3 
Smith Corp., A, O. 49 
Softener Corporation of America 5b 
Solupak Company . o 
Southern Heater Co., Inc. 6! 


Speed Queen — Div. of McGraw- 
Edison Co. 
Standard Change-Makers, Inc. 4] 
Suds-O-Seal Co. 4 


Temco Aircraft Corp. i 
Troy Laundry Machinery | 


Water Refining Company . & 

Weben Industries, Inc. Cover iil 

White Cloud (The Robert A. Cloud 
Co.) 8 








Ever hear of a 
Coin-Op feeding 


a restaurant? 







See the next issue 


of COIN-OP for details 































Cover lil 


Cloud 


requirements of coin-ops kept lay in: mind 4 
and extensively tested to give you these 


» 
> 
> 
> 
. 
> 
» 


— advantages. 


no exposed controls, wiring, valves or regulators — HANDSOME 


self generating controls NOT DEPENDENT ON 
OUTSIDE ELECTRICAL POWER 


above 80% thermal efficiencies — MAXIMUM ECONOMY 

completely automatic controls with 100% shut-off—DEPENDABLE AND SAFE 
compact, lightweight design — EASE OF INSTALLATION 

400,000, 600,000 and 900,000 btu/hr inputs —- HIGH RECOVERY RATES 
durable copper heat exchanger — GUARANTEES LONG LIFE 


stainless steel Weben multi-blade gas burner — 
DEPENDABLE AND EFFICIENT 


AGA approved and complies with A.S.M.E. code 


The KopperTherm water |} 
A.S.M.E. hot water storage | 


factory with a specially des 
installation with honky hook- 


ns INC. 


1616 ANSON ROAD e DALLAS, TEXAS e FL7-6331 
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NOW! COIN-VENDED DASIE 


recommended by everyleading automatic washer manufacture 


Satisfies your customers as if protects your washers 


Here’s why Dash —the detergent created especially 
for your automatics —belongs in your store 


Protects your washers. Because safe, low-sudsing Dash was 
made especially for automatics, it will help keep your machines 
service-free longer. That’s because Dash cleans clothes with a 
safe suds level that guards against clog-ups and slow-downs. 


See eee ee eae 


Provides new profits for you! Customers can now buy low- 

sudsing Dash right in your store instead of bringing a detergent 
from home. And you can be sure these handy packages will be 
in demand. For Dash—the fastest growing laundry detergent 
—is already a great favorite with automatic users. 





eoccccccoccsesccc cory 


MANAGER, Bulk Soap Sales Dept. 
The Procter & Gamble Distributing @ 


. 
Pleases your customers! Each ample Dash package contains P.O. Box 599, Cincinnati 1, Ol 


a pre-measured amount to produce sure cleaning for one wash- 
ing in a top loading machine; or for two washings in a front 
loader. Your customers are satisfied only with a thorough wash 
job. And every day on nation-wide TV women are pre-sold 
that Dash gives them the cleanest possible wash in an automatic. 


Please rush me full information on Coin Vended Dash 
and this new dispenser. 4 


AUTOMATIC DISPENSER FOR DASH MODEL 120D—holds 72 cartons, Address 


wall-mounted with pylon type legs. Cool-water blue enamel. Sturdy 
welded construction. 20” wide x 10” deep x 71” high. Package Size— 
2%" x 1%" x 44". 


City 
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